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Lecture hy CEO Ohshiro in India [
to Be Held in August! & NEWS:

Congratulations!
9 Branches Reach May Goal!
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India, Mexico, Toronto, Hong Kong, lItaly,
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A highly anticipated grand opening party and a special
lecture by CEO Hironari Ohshiro are both scheduled to be
held in India, where the Enagic business has been steadily
expanding since the establishment of the new branch office
in Bangalore. With this event, we can surely expect Enagic
to spread even further in the great emerging nation of
India. The event details are as follows:

@ Date : 27th August (Sat)

@ Session1 : Kangen Success Sharing by
International Speakers

@ Session2 : Grand Opening Party
(CEO Ohshiro’s Speech)

@ Venue : Taj Bengaluru International Airport e o
Grand Ball Room Grand Floor (Bangalore) = \ ltaly/ 1 %7

Welcomem las \le‘gas!_ ! s
Enagic Global Gonvention 2016 \ g#+

Let's bring together our dedication
To achieve true health and make

For further details, please contact the
Enagic India branch at (+91) 80-4650-9900

Enagic Glohal Convention 2016 a success!/

To all distributors around the world, on the 26th-28th of July, we are holding
Enagic Global Convention 2016 in Las Vegas with a scale far exceeding that of last
year. Let's unite and bring our efforts together to make this convention a success,
so that it will be the beginning of a new future for Enagic and everyone!

May 2016/ Our new 6A and ahove distributors

6A o ALBAHSAR ALTO NASUTION  (indonesia) e CHELSEA N. BUI (USA) © NAZIRAH BINTI BUGAL (Malaysia) . . .
— o VIO WIRA SAPUTRA (Indonesia) © JOSE CONTRERAS (USA) © MUHAMMAD FAZLI BIN (Malaysia) H ironaril O 1’1 S h 1ro
o MARI AW Australia, o SUJ A Indonesial ¢ THOMAS E. OUTEN (UsA) MAZLAN i (e
. gfaAL\RI\IJéIEEII\}LXiS&U EAustraJia; . ﬁbggﬁgmigﬁgl Eltaly)  « CHARLES D. GOMES (USA) o ZAIMAH BINTI MOHD NOOR  (Meleysic) Enagic Group CEO
o JAIME M DALE (Australia) ~  EMERJON ESPINOSA REGALA  (ltaly) © EDWIN C SAMPILO (UsA) © CARICATURE PTE LTD (Singapore)

o SONG HUYNH (Australia) o |IFIEAIC (Japan) e JOHN HUBBARD (USA) ® SOON BEE YEAN (Malaysia)
o HIENG HIE JOHN HU (Australia) o PERAM S REFE A (Japan) e FAUSTIN CHOPRA (USA) ® SHARPE CONSULTING GROUP INC  (USA)
e KEVIN J HARDING (Canada) o WONG SIEW MUN (Malaysia)  CARMEN KOVAR (UsA) © SIWING LEE (Canada)
o JONATHAN J. ROUMAIN (Canada) o KU HING HOO (Malaysia) © HUNG THAI LAU (USA) © LINDA CAROL BROWN (UsA)
o MARITA DEWI (Canada) o LOUIS WONG CHAW LIEN (Malaysia) © JEFFERY S RAYBURN (UsA)
o DEBRECZENI CAROLY (Romania) e KENNETH WEE CHARN ERH YEN (Malaysia) © GLOBAL AFFILIATE ZONE LP (USA)
o CLAUDIA DE PROFT (Belgium) o ELIFE RESOURCES SDN BHD ~ (Malaysia)
o AMJID BHATTI/BUSINESS ~ (England) o MOHD RASHIDI BIN AHMAD ~ (Malaysia) 6A22

SERVICES ENTERPRISE LTD ZAINUDIN 6A2 _
o KANGENCARE ASIALTD.  (HongKong) ~  LEC HOME SOLUTION SDN BHD (Malaysia) — © SHARPE CONSULTING GROUP INC. - (USA)
o WU MIN HONG (HongKong) ~  NOOR HAYATI BINTI (Malaysia) o XIAO FENG LUO (Australia) © GREAT CYPRESS GROUP CO LTD.  (Hongkong)
o GORGEOUS WATER CO. (HongKong) MOHAMED MOKHTAR o AFFILIATELIFETV LTD (Canada) © CV. BUANA PERSADA ENERGY  (indonesia)
o LEE YAN YAN KARTWIN (Hongkong) ~ ® SAIFUL RIZAN BIN ABDUL ~ (Malaysia) o PETER CHAPMAN (England) © SAIFOL MUALIM BIN AHMAD  (Malaysia)
o KO YUET SHIRLEY (HongKong) RAHMAN o [B7ay—F 2V T4 V4 I— (Japan) YAHAYA
e HAU SZE YIN IRIS (Hongkong) ~ ® LOW BOON DING (Malaysia) (REm#T  JAHLILAWATI BINTI ABU BAKAR * (Malaysia)
o WANG ZHONG MIN (Hongkong) ~ ® TAN SIEW LUAN (Singapore) e WELL STATE DEVELOPMENT LID. (Hongkong) ~ ® MOKE YEN (Malaysia)
o UPDESH MALIK (india) o HOW ENG KEONG (Singapore) ~ » RAJAN MANJREKAR (India) © MAN CHEE HO (Canada)
o MOCHAMMAD NORSALIM.ST (ndonesia) ~  ALAN K.C. LEE (USA) RAMAKANT
o CV TAUFIQ HIDAYAT (ndonesia)  ® UNILIFE GLOBAL (USA) o BUDI ARIF FAKHRUDDIN (Indonesia)

AMAZING TEAM o ERIC JACOBSON (USA) e CV KHAERIYAH KANGEN (Indonesia) 6A23 \ /
o SITI HAJARIAH HANDAYANI  (ndonesia) o DIAMOND MARKETING INC ~ (USA) AMAZING TEAM
o M. [ZMIR FADILAH IFDIAL  (ndonesia) e SHIRLEY ACOSTA (USA) o LEINA DEWI DEWI MAGDALENA (ndonesia) o NOR LAILATUL SAIDAH BINTI ~ (Mealaysia) T O F
o ASEP WAHYUDI (Indonesia) o FLOREPIS B FUENTES (USA) o INDRA FRIADI (Indonesia) MD RAZMI
o SITI WARTINI (ndonesia) ~ ® NATE E. LEBOWITZ M.D. LLC  (USA) o HO CHEE MENG (Malaysia) o SITINOOR MASLINA BINTI AB  (Malaysia) ;

o RDEWI SALAMAH (ndonesia)  ® GLEN JOHN (USA) o RNZ HEALTH & BEAUTY NETWORK ~ (Malaysia) MALEK E A
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Take Wing from Here, towards Our
Dreams of Tomotrrow!
Enagic’s biggest annual event; the Global Convention, is just

\ around the‘corner, scheduled to be held in Las Vegas with a
-

record high of 5,000 participants. | have been eagerly awaiting
this.day, for it is the best opportunity for me to have heart to
heart interactions.and to expand the “Circle of Compassion” with
all of you, the biggest contributors and supporters of Enagic.

In 2013, we aimed high and set the goal of achieving “monthly
sales of 20,000 units” in the near future. By March of this year,

we were able to reach 13,000 units, which put us within reach of
our goal. With the success of the convention to boost our
engines, we should gain speed towards the goal of 20,000 unit

sales.
This year, we have established the Enagic 8 Prosperity
Association (ESPA).
| am certain Though | am going to leave the explanation of this
system for another occasion, | am certain that the establishment
of this new association will add momentum to your efforts.
Through the Enagic Business, everyone can achieve the
strength to survive in this chaotic world and find their way to
success. Let’s unite with pride and confidence so that we can
spread “true health” throughout the world!

. Hironari Ohshiro
Enagic Group CEO

Enagic Glohal Gonvention in the past

i@ “LET'S UNIFY"

wsic’ Global Convention in Okinaw
oy

%, A b 1

"

2013 in Okinawa

“LET'S UNIFY” ,
lobal Convention in Okinaw

2015 in Anaheim USA
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On July 24, an estimated 100 participants, including distributors and
employees, gathered at Ocean 8, a Enagic restaurant located in Ginowan
City, Okinawa on the 2nd floor of Enagic Natural Hot Spring Aroma, to R R e
celebrate the 42nd anniversary of Enagic. "Lﬁt'ZSPregg g?_"?ge" WSLEVhFhVOUghOUt the world!”

First, Master of Global Training, Katsumasa Isobe, spoke of the IMPOrtance s iR ie s o1 Lt 2ok A S
of training and gave a “mini training session” lasting about thirty minutes.

The distributors participating in this event listened to his words attentively.

CEO Hironari Ohshiro, who made an appearance after the session, recounted the time in which Enagic was just
getting started and even spoke openly about the failures he had faced over the years. “Failure is a stepping-stone
to success. | also suffered through difficult times, but it was then that | was able to create the 8-Point Program and
move onto the global stage. Please don’t be afraid of failures,” emphasized Mr. Ohshiro.

After explaining the progress Enagic has made in global expansion, the CEO announced the goal of “monthly sales
of 20,000 units and cumulative sales of 1 million units.” He ended his speech by adding, “Let’s continue to devote
ourselves to this work, assisting people in achieving physical and financial health!” Following the congratulatory
speeches by local top distributors and executives of affiliated companies, everyone toasted to the success and the

future of Enagic, after which the party continued with a lively atmosphere.
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The local top distributors giving their speeches (from left) Genichi Okuhara,
Kiyoko Nakamoto and Seiichi Ishii
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Enagic Training News

Training Sessions by Mr. Isohe Held AGI’IISS“IB E“'

Continuing on from the sessions held in Canada during April and in New
York during May, the Master of Global Training, Katsumasa Isobe, held numer-
ous training sessions all across the EU in June. The series of sessions began
in Paris (June 4 and 5), and moved onto Portugal (June 7), Vienna, Austria
(June 9) and Dusseldorf, Germany (June 11 and 12), where the Enagic Europe
branch is located. All venues were filled with participants, eager to experience

the training given by Mr. Isobe.

Participants giving Mr. Isobe an enthusiastic applause
upon completion of the training (Richmond).
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This Is How I Reached 6 A2-3!
br=UIRZ5UT6A2-3 IR L |

Business.Princinle Leading,
(1) Success Prlormz Prnilts
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Ronulfo (Rudy) Valencia

W/WT7A0ULTF4)IN\L 2T [Canada,/ 1+ 4]

As one of the major immigrant nations, Canada admits
over 200,000 new arrivals a year. More than half of these
arrivals come from the Asia and Pacific regions, and the
top 3 countries of origin are China, the Philippines and
India. As expected, the Philippines ranks among the top
few, as it is known to be one of the biggest sources of
immigrants in the world.

This month’s featured distributor, Ronulfo Valencia
(known by many as Rudy), is also from the Philippines and
although Rudy is now a citizen of Canada, he has not lost
the quality he acquired while growing up in his homeland.

Retaining a Step-by-Step Approach

This quality is evident in his approach to the Enagic
business: Prioritize the profits of fellow distributors. As
hinted in the gentle features of his face, his hospitality and
kindness towards others is incomparable.

Rudy joined the Enagic business in July of 2007. His
reason for joining was simple, “l was interested in the

The Journeg to = .
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Attending his son’s wedding
(From left, Rudy and his wife)
BFEADBIERT (ED 2 AWV T1EAED)

water business.” Even though he was careful in building
his business “step by step” and without a rush, he was able
to reach the rank of 6A within a year and continued to
steadily grow his business.

Installing Seminar Room in his Home

Rudy believes that seminars provide the most important
business opportunities, and he even had a room created
in his home exclusively for this purpose. Pouring all his
energy into his seminars and diligently appealing to those
who participated, he was finally able to reach the 6A2-3
rank (currently at 6A3-3).

Overcoming the drawbacks of being an immigrant, he
now lives in a grand house and is surrounded by his
grandchildren, achieving a happy life through the success
of his Enagic business. However, his eyes are already set
on the future, as he aims to reach 6A4-4 by the end of
2016 and plans to expand his business on a global scale.

Rudy’s house, complete with a
seminar room, in Markham, Ontario.
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Success Story
| Hironari Ohshiro

Quenching the Thirst for
G‘lohal Su‘ccdess‘: e

From Okinawa to the World!
The Success Story of Hironari Ohshiro

Chapter 11

| Q'ésﬁio Machara
‘Through the Old Teacher’s Eyes |

Ohshiro sees his humble home of Sedake as both the starting point of his own history and the starting
point for the globalization of Enagic. He even keeps this home as his official address, despite owning homes
in Tokyo and Los Angeles. For it was from this tiny structure that Ohshiro crawled, then toddled, then
walked towards the challenges of life which lay ahead. :

Ohshiro left his village for Naha, the capital. He had happily been offered a place at Naha Commercial
High School. There was only one such school on the whole island, which meant fierce competition for places.
The school was particularly popular with high achieving students from rural areas. This was their chance to
breathe the air of the city for once, and to prepare themselves for better future. Since it was a Commercial
High School, the students were taught the basics of business, accounting and bookkeeping. There were no
calculators back then, so they learnt advanced calculation techniques on the abacus. Some students
complained that it was a slow process to see any practical application to their education; they were displeased
by the strong academic focus? At the time, Ohshiro could never have known just what a fundamental
contribution to his future this course would make. No opportunity to learn should ever be missed.

The life of poverty he had experienced at home was replaced by a new life, that of a high school student
working part-time to make ends meet. Today, many high school students have part-time jobs, but back then it
was an indication of the impoverished background of the student. Ohshiro lodged with the relative of one of
his high school teachers, and started the hard slog towards financial independence. He was blessed with
excellent teachers, who spurred on his desire to learn and to improve himself. One of those teachers, Ryomei
Hirayama, showed particular kindness. He stayed with Hirayama for a time, in yet another example of the
kindness that Ohshiro was to encounter and to cherish over his life.

I decided to make a special trip to Okinawa from Los Angeles. Once there, I found myselflooking out over
Nabha city through the window of the lobby of a hilltop hotel. It was clear that another typhoon, so common
in Okinawa, was approaching. The wind was strong and light rain had been falling since the previous day.
But it was a welcome rain, for it took the edge off the muggy summer heat. At the allotted time, Hirayama,
Ohshiro’s old teacher, arrived with his wife. In fact he taught me too and I also owe him a debt of gratitude.
Unlike Ohshiro, however, I was a poor student, so I did feel a twinge of embarrassment at seeing him again.

Hirayama was now 80 years old and a respected scholar of Okinawan classical literature, He was lecturing
part-time at a university, and also taught ryuka, Okinawan folk poetry, at a few classes in Naha city. Ryukais a
compilation of Okinawan classical poetry, comparable to the Manyoshu collection of eighth century waka
poetry from mainland Japan. Hirayama also held many more positions, could boast of many more
achievements. He was a slim man, an eXpert in traditional martial arts, still practicing in fact. He was the very
picture of health. }

@ Author’s Profile

Born in Okinawa in 1941. Maehara graduated from Naha Commercial High School in 1960. After attending
the University of Hawaii, he graduated with an MBA from the University of Southern California Graduate
School and with an MA from the Fuller Theological Seminary. He is now actively working as a consultant at a
Japanese firm and is also a minister. He is the advisor of Enagic USA.

Other major works by the author:"The Rules of Business Taught by the Bible” /"Quenching the Thirst for

“Quenching Thirst for Global Success”  (F]obal Success”
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Enagic Kangen Rice Project
IFIv7ER]AK7OIIIM

Chapter4

Comparing Paddies Using
Rgrochemicals and Electrolyzed Water

B BRI DK E & BRIGERDOKEE N THNIE-

The Enagic Kangen Rice Project series, which started with the April issue, is now
in its 4th chapter. Up until now, we have been reporting on the progress of the
“Electrolyzed Water Rice Farming” made by Ido Agriculture in Kagawa Prefecture,
and in this month’s issue we report on the condition of the rice paddies in early
June.

First, let’s go over the basics of the electrolyzed water rice farming. With the ap-
proval of acidic electrolyzed water as a “designated harmless agricultural chemical”
by the Ministry of Agriculture, Forestry and Fisheries and the Ministry of the Envi-
ronment in March of 2014, Enagic began its work in the field of agriculture. The
fact that acidic electrolyzed water was proven to be harmless to humans, livestock,
aquatic animals and plants and even to the environment, while at the same time

The Leveluk Super 501 unit that generates
acidic electrolyzed water for disinfecting X X 8 . X
rice seeds . being a deterrent against bacteria, led to the actualization of electrolyzed water
BADHSARMBRKELERTHLASYY : :

2501 rice farming.

Before transplantation, the rice plants undergo a series of disinfecting processes
throughout the stages from seeds to seedlings, only using acidic electrolyzed water generated by the Leveluk
unit and without using any agricultural chemicals. Since the start of the farming on April 10, these processes
have been implemented before each transplanting. The first set of plants have now grown to be as tall as 50 cm.
When comparing Paddy A (using electrolyzed water) to Paddy B (using agrochemicals), both transplanted in early
May, it is obvious to see, even after a month’s time, that Paddy A is low in density and is sparsely planted. This
will change in time as the rice in Paddy A will grow thickly, sufficiently filling out the paddy. It can be said that
this is the biggest advantage of rice farming with electrolyzed water.

ABSH LIRS FIVvIBRTATOAI Y bDEHD 7 BEEFEOLT LAY IDNERT 2B IEERKIT TRRIL
ASTARBZOAfc. DM, 4 AHSBA—ELE/IIRD OSHBEABOEZHEEISEWVSFIRT.E1ED 48108
HEREICLDERKRIEIZERMLTERLN. SEIZ6 R R AIITHRIEEINTE ZD 1 EEDRBIERVEDTIE
MEDKEDKRFZHRET 2. P50ecmFEICHB LTV e Elec WLWINd 5 ADEKICHAE

Z DENCBREKTMEICOWTHE5 O TRHBICHIBALTET  AENEBKTEEOH (AH) LERERDO—OH BH) %
2.2014F 3 BICEMKEA LRIRADVBRUBRKZEN <ON\THEE 1 HRROERETCAHDIZSHBHEKVEASHIC
BREMIELCRAIEELLIEABBLLC IFVvIRE BEMEV (FES) . ZNTELEINDSFE DBE TCAHDTEIX
ENBNBALT BUEBADAPKERENEEESA.  TRICBELTOKDREVD, INDBRRKTBIED K EGTHRF
RIBICEZRIEITEDBVICHEDSTEICTT 2R REVABDESD,

HRBBENfc LK) BRRKFRIENEEKILLIDIFTHS,

@ Ilulluul Harmless Agricultural Chemical
Electrolyzed Water Agriculture

Enagic Kangen Rice se ‘

Month & pay &  Year 206

Rice transplanted in April has grown nearly 50 cm tall. Paddy A (left) is sparsely planted compared to Paddy B, in which agrochemicals are used(both transplanted in May).
4 BITYEF I TR DOREILS50cmE< £ THE AH () DIFSHREFERDO—AKE BH) LVFEROBEIXEL (W ThE 5 BOEKRICHER THE)
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Realization of True Healthzogmosm  Five Kinds of Kangen s-os&5i

True Physical health BiknfER 1 Bodily Constitution Kangen @& niET 4 Appreciation/Compassion Kangen @ Rt (15) OETT
True Financial health BEDER 2 Fair & High Income Kangen @ AFcEIR#EDER | 5 Societal Support Kangen ® MFHRIADET
True Mental / Metaphysical health D®OfER 3 Quick Return Kangen @ YTIF1LOAL—-RET

Enagic

Fresh News

2nd Consecutive Victoryin
All-Japan Bowling Game for Enagic!

The Enagic International Team celebrated a second consecutive
victory in the 42nd All-Japan Corporate Bowling Inter-Industry
Championship held in Fukuoka Prefecture from June 10 through 12.
The 3 players from our team who competed in this game were
Kanako Ishimine, Yuuki Murahama and Shouta Kouki. All players are
in high spirits as they continue on to win the All-Japan Corporate
Bowling and All-Japan Corporate Inter-City championships, aiming to

achieve a grand slam of the 3 major corporate championships in The winners (from left) Shouta Kouki, Kanako lshimine
Japan and Yuuki Murahama

4
Enagic Academy Players, Sadoyama and Arakaki, ®
Fought Bravely in Championships!

The Toyota Junior Golf World Cup, in which 15 boys and 9 girls
junior national teams compete for the honor of world champion, was
held this year in Aichi Prefecture from June 13 through 16. Of the
3 girls representing Japan, 2 were Enagic Golf Academy players,
Hina Arakaki and Riri Sadoyama.

Individually, Riri Sadoyama tied for 3rd place with 5-under-par and
Hina Arakaki tied for 13th place with 4-over-par. As a team, Japan
scored 13-under-par and lost to team USA by a narrow margin, but
placed 2nd in the game.

Riri Sadoyama and Hina Arakaki also competed as seeded players
in the Japan Women’s Amateur Golf Championship (June 23~26/-
Fukushima Prefecture), the most important game for all female am-
ateur golfers in Japan. Although Sadoyama fought bravely and was
in the lead at one point, she finished in 5th place, while Arakaki tied
for 16th place in the championship.

Although not coming out on top this time, just the experience of
competing in these 2 major championships is surely valuable to
their future as golfers.

Sadoyama, drawing attention all over Japan.

Boys Soccer “Enagic Gup” Soon to he Held

Upcoming on July 16 and 17, the 2nd Enagic Cup International
Boys Soccer Championship (hosted by the Okinawa Football Associ-
ation) will be held in Okinawa with Enagic International as the major
sponsor. In this event, which CEO Hironari Ohshiro serves as the
honorary president and the mayors of Okinawa and Uruma cities (as
venues for this event) both serve as honorary vice presidents, many
teams from within Japan and overseas will compete in 3 separate
categories of Under-12, Under-10 and Under-8. Enagic wholly sup-
ports this event, which contributes greatly to the physical and
mental growth of children.

Players racing about in the field
(picture from last year's event)

Global E Friends 2016.7|9



Leveluk<i

[F>5EDTKDHBEE,

Use Kangen Water to make sautéed liver and chives and
beat the heat!

It is now July in Japan and summer is well and truly here. One major concern over the hot summer months is heat
fatigue. While there are a number of ways to beat heat fatigue, one of the most important is your diet.

One dish that comes to mind to boost our energy levels is sautéed liver and chives. But to be honest, | don’ t really
like liver (AA;;). | think it is probably that raw smell it has. But this is not a problem with electrolyzed water!

® First, prepare the liver using Kangen Water

The first step in this dish is preparing the liver and | thought | could eliminate some of that raw smell using Kangen
Water so | tried soaking the liver in it. Before this | also quickly washed it in strong Kangen Water. | thought that by going
this extra step | could remove more of the smell (AA;;).

= Repeatedly soak the liver in Kangen Water

Place the liver in Kangen Water with a pH of 9.5 and change the water when it becomes cloudy. | used pork liver and had
to change the water quite a few times. The color of the water will change quickly. As | soaked it the annoying odor disap-
peared and | didn't have to soak the liver in milk.

Before cooking, dry the liver using paper towel so that it in not too watery. | also added a little Kangen Water when |

seasoned the liver.

® The perfect dish to replenish iron levels!
Before long it was ready to eat. By draining the blood from the liver using Kangen Water with a pH of 9.5 | was able to
get rid of that raw meat smell and created beautiful sautéed liver and chives (AA). Now even | could eat it.
Replenishing iron levels not only combats heat fatigue, but also helps to prevent anemia. Now | want to try cooking

more dishes with liver (AA).
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Aesthetic Salon

Coco

(Midorigaoka Branch)
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Kangen Water on the Scene

Ll

Coco Midorigaoka branch (branches also located in Narita,
Chiba and Kashiwa City in Chiba Prefecture)
Cocofp D L& (IEMCTERMAS. TEB MHIcEENHS)

Address: 2-2-10-2F Midorigaoka, Yachiyo City,
Chiba
Phone: 0120-34-3632
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What are the Effects of Hydration with

Kangen Water in Aesthetic Treatments?
BITKICL BRAEMD AN TR T ORRIEEL (7

given before treatment

A Leveluk unit and the owner of the salon, b
Chieko Ito of Kangen Water.
LRZvYEF—F—DFEHETFEA

throughout the courses provided at Coco. Even before beginni

= ; “By touching the back and feeling how tense it is, you can determine the ‘body

‘ age’ of a person,” says Chieko Ito, the owner and aesthetician of the Aesthetic salon,

Coco. Sheis a specialist whose skill is judged by how well she manages to “halt” the

inescapable process of aging. At Coco, the two courses, Head Spa Facial and Diet
Program, are offered by their six specialist aestheticians.

What is special about Coco is the hour and a half long thorough counseling that is

. “To provide the best treatment, it is important for us to

understand the lifestyle habits of our clients,” explains Ito. Each client’s treatment is
decided through this counseling, but what has become indispensable is the “intake

Ito, who believes, “hydration is absolutely essential,” uses Kangen Water

ng the treatment, the clients are asked to drink the water to

bring up the level of their body’s alkalinity. They are once again asked to drink Kangen water, this time after the treatment,

to make sure their body is sufficiently hydrated. Bottles are ev

en provided for the clients to take home, so they can drink

the water frequently and stay hydrated throughout the day. According to Ito, with the effects of the treatment and proper
hydration, changes for the good can be found in the “tenseness in a person’s back.”

As for the future of Coco, Ito speaks of perhaps, “opening

an outpatient clinic which specializes in dieting with the

cooperation of doctors.” Ito, who is a “missionary of beauty and health,” keeps looking to the future.
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Complete with private VIP room
VipFlDEEZRE

If you know of any unique use for electrolyzed water, we'd love to hear from you!. BRKDI1=— 7 LFEREEEEHR!

@Please send information to the Public Relations Department.

BERIGEIMEEL T/ e-mail:kouhou@enagic.co.jp
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