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Message """ Mr. Ohshiro

“You are not alone; you’re united with millions of other Enagic
ambassadors across the planet who think like YOU do!”’

Reflections in the Water

We all have our pasts. Embraced in those pasts are both successes, as well as failures, gains
as well as losses, joys as well as pains. And it is precisely the fact of having endured or enjoyed
our pasts that we come upon our PRESENT.

Looking at where we are today, | am exceptionally overjoyed to see Enagic, as well as the
motivated global distributors who share the Message of True Health, expand and grow at an

astonishing rate.

| look back at the last forty-five years and | recall quite a few happenings. Many made me
smile, some made me cry and more than a few made me chuckle with glee. And | know that
THOSE moments were the seeds that gave birth to the present Enagic we all enjoy today.
That past, with all of its joys and pains, truly was worth each and every drop of sweat, blood
and tears.

You also have a story from which you emerged. A past that led you to becoming a powerful
ambassador of the Triple Health formula that we propagate here at Enagic. I'm sure that the
past had its share of ups and downs, but it’s also what led you to your connection with Enagic.
In fact, | rather think our two pasts, yours and mine, are a cosmic handshake toward mutual

and collaborative success.

Our present is indeed bright. It's glowing! It’s radiant! And it’s all the more beautiful A
because of the past that gave birth to it. So let’s embrace our pasts and invest §

them in our futures. You are not alone; you're united with millions —
of other Enagic ambassadors across the planet &-'-""'
who think like YOU do! They eagerly desire =

to help their fellow friends, family and
community, to bring True Health to this
world in a new and empowered fashion.
and they stand ready to be your ally at
any moment.

Celebrate your past as you join
hands with me and millions of
others as we celebrate the NEXT £
decades of Enagic’s growth and e { =
influence throughout our global {8

society.

A Powerful Past breeds a
Passionate Present,
Hironari Ohshiro
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Enagic’

The Foundations of Enagic

The Enagic mission is simple to understand: spread True Health.
When it comes to goals, the MISSION is the GOAL! By embracing
the mission of Enagic, each distributor will be on the road to
helping meet the goals of the company, no matter how lofty. Mr.
Ohshiro would like each distributor to think beyond sales goals
and profits and, instead, focus more on the pursuit of the Enagic
Mission.

Mission: Realization of True Health

Physical Health
Financial Health
Mental / Metaphysical Health

Face-To-Face: Human Based Marketing

"True Health" is the lifestyle we should seek inthe 21st Century. A business
program which allows infinite diversity and flexibility. Overcoming various
barriers and boundaries, itis a human-centered technology nurtured
by close communication between people. Experience and discover your
own style of Enagic business. Then the "Circle of Compassion” will ripple

throughout the globe, now and forever.

Global E-Friends 2019.06 | 3



Enagic Branch Offices & Service Centers

France

Europe

@® Germany
Charlottenstr. 73,

40210 Dusseldorf Germany
TEL: +49 211-9365-7000
FAX: +49 211-9365-7027
E-mail:sales@enagiceu.com

® ltaly

Via Marco Aurelio, 35A
00184, Rome, Italy

TEL: +39 06-3330-670
FAX: +39 06-3321-9505
E-mail:italy@enagiceu.com

@® France

8-10 Avenue Ledru-Rollin
75012 Paris France

TEL: +33 1-4707-5565
FAX: +331-4707-5595
E-mail:france@enagiceu.com

@® Romania

str.Branduselor nr.68-70, 6th floor,
int.24, 500397, Brasov

TEL: +40 374-028-779
E-mail:romania@enagiceu.com

@ Portugal

Av. de Franca, no 735

4250 214 Porto Portugal

TEL: +351 22-8305-464
E-mail:portugal@enagiceu.com

@® Russia

Letnikovskaya str. 10 bld. 4, floor 1,
115114, Moscow, Russia

TEL: +74 95 988-02-05

FAX: +74 95 988-02-06
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Singapore

Asia

Indonesia

South Korea

S -
Australia

@ Philippines

Unit 3-4, 16/F., RCBC Savings Bank Corporate
Center, 26th and 25th Streets, Bonifacio Global City,
Taguig City, Metro Manila Philippines.

TEL: +632-519-5508

FAX: +632-519-1923
philippines-sales@enagic.com

@) Singapore

111 North Bridge Road, 25-04 Peninsula Plaza
Singapore 179098

TEL: +65 6720-7501

FAX: +656720-7505
singapore-sales@enagic.com

@) Malaysia

Unit 25-6 & 27-6, The Boulevard,

Mid Valley City, Lingkaran Syed Putra, 59200,
Kuala Lumpur, Malaysia

TEL: +60 3-2282-2332

FAX: +603-2282-2335

cs2@enagic-my.com

@ Indonesia

The Plaza Office Tower 20th Floor, JI. M.H.
Thamrin Kav. 28-30, Jakarta 10350

TEL: +6221-2992-3111
FAX:+6221-2992-8111
marketing@enagic.co.id

Surabaya Office: Intiland Tower,10th Suite #5A,
JI.Panglima Sudirman 101-103,Surabaya 60271
TEL: +6231-531-2083/82 FAX: +6231-531-2361

@ Thailand

19 Floor, Unit 1903-1904 Sathorn Square
Office Tower, 98 North Sathorn Rd, Silom,
Bangrak, Bangkok 10500, Thailand

Tel : +66 2-163-2869
Fax:+662-163-2879
inquiry@enagic.co.th

@) South Korea

7F Heeseung BD, 15, Seolleung-ro 131-gil,
Gangnam-gu, Seoul, Korea 06060

TEL: +82-2-546-8120

FAX: +82-2-546-8127
korea-sales@enagic.com

@ Taiwan

Room B, 12th Floor, No. 337, Sec. 3,
Nanjing E. Rd., Songshan Dist.,
Taipei City 10550, Taiwan

TEL. +886 2-2713-2936

FAX. +886 2-2713-2938
enagictw@enagic.co.jp

@ Hong Kong

Room 1615-17, 16/F, Mira Place Tower A,
132 Nathan Road, Tsim Sha Tsui,
Kowloon, Hong Kong.

TEL: +8522154-0077

FAX: +8522154-0027
nita@enagic-asia.com

@) Mongolia

Sukhbaatar district 4khooroo 5-khoroolol
Sain Noyon khan Namnansuren Street 37
Building No,1 Enagic Mongolia

TEL: +976 70127778 / FAX: +976 70127708

@ India

The Millenia Tower-B,Unit-401, No.1&2,
Murphy Road, Ulsoor, Bangalore 560008 India.
TEL: +91 80 465 09900

FAX:+91 8046509908
india-sales@enagic.com

@) Australia

Suite 15, 33 Waterloo Road,
Macquarie Park NSW 2113 Australia
TEL: +612-9878-1100

FAX: +612-9878-1200
info@enagic-australia.com

€ Dubai

Enagic Kangen Water Equipment LLC
Office No.105, Hassanicor Building,
Al Barsha First, Dubai, UAE

TEL: +9714-395-5011

FAX: +9714-395-5150
csl@enagic.ae

&) Sapporo

3F, 2-1-5, Kita-nijonishi, Sapporo,
Hokkaido, 060-0002 Japan
TEL:+8111-223-5678
FAX:+8111-223-5680

@ Tokyo

7F, 1-1-6, Kyobashi,Chuo-ku,
Tokyo 104-0031 Japan

TEL: +81 3-5205-6030

FAX: +81 3-5205-6035
tokyo@enagic.co.jp

€ Shin-Osaka

1F, ShinOsaka Yachiyo Bldg. 4-1-45
Miahara Yodogawa-ku, Osaka,
Osaka 532-003 Japan

TEL: +81 6-6152-5407

FAX: +81 6-6152-5408

@ Shikoku

11313-8 Shimoshimayama,

Saijyou City, Ehime 793-0006 Japan
TEL:+81897-58-4115
FAX:+81897-58-4116

Y Okinawa

2F, 7-7-1, Oyama, Ginowan-city,
Okinawa 901-2223 Japan

TEL: +8198-917-4130

FAX: +8198-917-4138
okinawa@enagic.co.jp



Los Angeles

US.A.

@ Los Angeles

4115 Spencer Street, Torrance,
CA 90503-2419 US.A

TEL: +1 310 542-7700

FAX: +1 310 542-1700
ca-sales@enagic.com

@ San Diego

2375 Clubhouse Drive, Chula Vista,
San Diego, CA 91915 U.SA.

TEL: +1 619 864-7394

FAX: +1619 482-5700

@ Seattle

18920 28th Ave. W. Suite 105
Lynnwood, WA 98036 U.S.A.
TEL: +1 425 640-2222

FAX: +1425 672-8946
wa-sales@enagic.com

OTexas

545 Rowlett Road Suite A Garland,
TX75043U.S.A.

TEL: +1 972 316-7985
FAX:+1310531-7111
tx-sales@enagic.com

@ Chicago

1154 S.Elmhurst Road Mt. Prospect,
IL 60056 U.S.A.

TEL: +1 847 437-8200

FAX:+1847 437-8201
il-sales@enagic.com

@ New York

3636 33rd Street Suite 101
AstoriaNY 11106 U.S.A.
TEL:+1718784-2110
FAX:+1718784-2103
ny-sales@enagic.com

@Florida

8803 Futures Drive, Unit 1
Orlando, FL 32819 U.S.A.

TEL: +1 407 601-5963

FAX: +1407 630-6081
fl-sales@enagic.com (Sales)
service_fl@enagic.com (Service)

@ Hawaii

Ala Moana Pacific Center, Suite 711,
1585 Kapiolani Boulevard,
Honolulu, HI 96814 U.S.A.

TEL: +1 808 949-5300

FAX: +1 808 949-5336
hawaii@enagic.com

Canada

© Vancouver

Suite 101-7460 Edmonds St. Burnaby,

BC V3N 1B2, Canada

TEL: +1 604-214-0065
FAX:+1604-214-0067
vancouver@enagic.com (General Inquiry)
canada-sales@enagic.com (New Order Processing)

@ Toronto

Unit 23 - 156 Duncan Mill Rd
North York, ON, M3B 3N2, Canada
TEL: +1 905 507-1200

FAX: +1 416-445-6594
toronto@enagic.com

Brazil

Florida

T

® Mexico

Av. Vasconcelos 345 Office #306

Col. Santa Engracia San Pedro Garza Garcia
Nuevo Leon, Mexico C.P 66267

TEL: +52-81-8242-5500

FAX: +52-81-8242-5549
ventas.mx@enagic.com

@ Brazil

Rua Jodo dos Santos, 532

Jardim Santa Rosalia - Sorocaba/SP
18090-040 Brazil

TEL: +55 15 3034-4132

FAX: +55 15 3034-4100
info@enagic.com.br
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The History of Mr.Ohshiro & Enagic

It all began in Okinawa, where he crossed the bridge of dreams to the rest of the world.

On March 17, Mr. Hironari
Ohshiro was born in Sedake
of Kushi Village, Okinawa.

Graduates from Okinawa
Prefectural Naha Commercial
H.S.: works at a retail liquor
shop in Nagoya.

Moves to Tokyo; joins Kinjyo
Electronics Co. as an accountant
Mr. Oshiro's father passes away.

Returns to Okinawa; works
as a revenue officer at
hometown Village Office for
7 years.

Resigns from the village
office; moves back to Tokyo;
starts employment at an
accounting firm.

Elder brother becomes
critically ill; Ohshiro returns to
Sedake and starts a pig farm
business on his family land.

Marries childhood friend,
Yaeko Tabata; and returns to
Tokyo; works for Japan
Business Machine(JBM) as an

accountant.

Transfers to Osaka; JBM goes
bankrupt. Meets Gushiken,
president of Osaka Sony
Retailer.

Gushiken helps to establish
Japan Sigmac (present Enagic);
specializing in SONY products.
Expands door-to-door sales of
SONY Betamax VTR; CBS
SONY records.

Mr. Oshiro during his Japan Sigmac
days (back row, right) and president
of SONY, Norio Ouga (next to Mr.
Ohshiro). Also pictured is Senior
Executive manager Koichiro Higa
(back row, second from left).
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Forced to close down Japan
Sigmac after SONY loses in
the Videotape Format War.

Predicts health to be the
main focus of business in
the 21st Century; makes a
major transition to selling
electrolyzed (Kangen) water
machines.

Changed company name to
Enagic.

Mr. Oshiro's apartment in
Shingawa, Tokyo had no air-
conditioning. This is where Enagic
beganin 1998

Attends a "Kangen Water
and Health" lecture in
Tokyo given by a Doctor of
Medicinal Science.

Osaka factory certified by
Japan Ministry of Health
and Walfare as a
manufacturing facility for
medical devices.

Tokyo Shinagawa office
opened.

The 8-point system was
created.

Enagic introduced and began
sales of core product LeveLuk

E-Friends Magazine was
launched to distributors.

\ Headquarters established in
Tokyo.

Cfrlsnd, ®

:
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LeveLuk DX

m -

-Friends

Osaka, Sapporo, Naha and Nago
offices also opened.

Designated Global Year
One. Establishes Enagic
USA, Inc. and expands
business overseas.




LeveLuk Super 501,
LeveLuk Jr. and the Anespa
added to product line-up.

Office open in Honolulu,
Hawaii and Taipei.

Enagic Ukon factory is
opened in Sedake.

) Kangen Ukon
Sigma
LeveLuk SD501

The LeveLuk DXII and Jr.II
models are released.

Enagic Hong Kong is
established in Kowloon.

S CTATIORN

| eveLuk SD501U

LeveLuk
Super501

New York and Chicago
offices open.

Enagic's 30th anniversary.

Kangen Ukon Sigma
introduced.

The LeveLuk SD501 is
released.

Chicago office opens.

DPRECT SELLING

Began sales of Kangen Ukon
Tea.

Enagic USA is enrolled as
official member of the Direct
Selling Association (DSA).

Enagic Canada is
established in Vancouver.

The LeveLuk Under-the-
Counter model is released.

Kangen Ukon Tea. =

The History of Mr.Ohshiro & Enagic

Enagic USA purchases its
own building and moves from
Gardena, CA to Torrance, CA.

Enagic Europe established in
Dusseldorf, Germany.

Enagic forms an amateur
baseball team.

Enagic Mexico is
established in Monterrey.

Lo

e
‘it ha¥el Ukon is patented.

Establishes Enagic Australia
in Sydney, Enagic Philippines
in Makati City, Enagic Italy in
Rome, Enagic Korea in Seoul,
Dallas office in Texas.

.'Tr

Opens Minami No Hatake
restaurant & Enagic Natural Hot
Spring Aroma.

8-Point Business Model is
patented.

Seattle office opens.

First Global Convention held
in Okinawa, Japan.

Enagic Golf Academy opens. _
sz/:r:‘) :rn»_ﬂr_ﬂf;- o |
Enagic offices open in Florida; i
Singapore; Toronto, Canada;

Malaysia; and France.
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The History of Mr.Ohshiro & Enagic

The LeveLuk R model is
released.

Enagic Sedake Country Club
completed.

Indonesia office, Thailand office
and Portugal and Romania
Training Center opens.

Kb
Enagic Sedake Country Club

Brazil and Mongolia office
opens.

Enagic 40th Anniversary
Global Convention in
Okinawa.

Launches new K8 Machine.

KANGEN 8

Russia office opens.

Enagic Tiger Prawn Farm
Opens in Uruma, Okinawa.

2015 Enagic Global
Convention in Anaheim, USA

r * 2015 Enagic Global Convention =
in Anaheim Jfa 4 Al

India office opens.

20L16 I{Z/naglc Global Convention e
n Las Vegas M ‘i 2016 Enagic Global

Convention in Las Vegas.

Establishes Enagic 8
Prosperity Association in

iy : _. T Sedake, Okinawa.
{ Enagic 8.Pro E8PA Grand Opening
Association
— Ceremony.
Starts ESPA membership

— | program.

E8PA Grand Opening Ceremony Enagic ESPA Cards

Global E-Friends 2019.06
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Dubai office opens.

I 1
New Anespa DX released. Il | L
2017 E8PA Global Convention 1 1
in Okinawa. A\ ': .
\ ‘ '/
San Diego office & Eastlake o
g 3 :t , AnespaDX

Country Club is opened.

Distributor Support Portal
released.

Distributor
Support
Portal

2018 E8PA Global Convention
in Okinawa.

Establishes Enagic Table
Tennis Academy.

2018 E8PA Global Convention
in Kuala Lumpur, Malaysia.

;iKugla_Lﬂﬁp‘gr,_Mglaysia

2019 Enagic Global Convention
in Bangkok, Thailand.

= 3N

2019 E8PA Global Convention
in Okinawa.

2019 Enaglc Global Conventlon in
Bangkok Thalland

2019 ESPA GIobaI Convention

To be Continued...



Active Global Distributor Leaders

Distributor ranking is an important part of Enagic’s patented 8-Point Commission compensation plan, because the
higher adistributor’s rank, the greater the earning potential. In order to fully appreciate the distributor ranking system,
it is important to understand how they affect the structure of the compensation plan. Just like every other retail
product on the planet, Enagic products have a percentage of each product sold designated to recouping manufacturing
cost, operating expenses, sales commission, bonuses, incentives, and, of course, a reasonable profit for the company.
Since Enagic does not engage in direct marketing or advertising, we are able to fuse together this normally very large
expense divided equally into eight parts; each part is referred to as a “point.” Starting at the first rank of 1A, which
earns them one point, distributors move up the distributor ranks based on personal and group sales requirements
and can reach the topgof the Initial Distributor Ranks to 6A, which represents a minimum of 101 qualifying sales.

g -

«Once a disributor;' re.aches the rank of 6A, they can work towards the Advanced Ranks, which are
kased on organizational d(_avelopment. ..The 'ﬁrst Advanced Rank is 6A2. Reaching this rank means
that a distributor has helped develop two down-line distributors reach the rank of 6A. The next
rank is 6A2-2, which means a distributor has_ helpe‘two of their dis‘t’ributors reach the rank of 6A2.

Thesgare the alfive Enagic distﬂbutors who have attained the ranlgof 6A2-3 o higher. Some of these people have built
organizatjgns with tens 6f th’!'_usands of prodygtsales, spanning across the globe. While it might be hard to believe,
every one of these incrediblysuccessful people started in the Enagic business at the exact same rank...1A. Through
hard work ancRiedication, the‘have moved up the ranks, and today, enjoy the benefits that come with their distributor
ranking. @

| ki )
JAYVEE PACIFICO 9 ELI DAFESH BOB GRIDELLI
6A9-6 6A12-5 6A9-5

i~
CAROLINE CHOU DANG T. NGUYEN DANIEL DIMACALE DAVID LESMAN
6A2-5 6A2-5 . 6A16-4 6A9-4

CORNEL MARCU MICHELLE RALEY HONOR WILTSHIRE
6A5-4 6A4-4 6A4-4

K

- =
RICARDO & MAREYAH

TAN 7NGUYEN ‘WADIA DAFESH DATAN MATHIEU JANG DII‘EM THILA
6A4-4 6A3-4 6A3-4 6A2-4 6A2-4
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Active Global Distributor Leaders

h.'l = ..- i
BENJAMIN POWELL
6A9-3

NATHALIE SORENSSON
6A6-3

NANCY DOAN

RAYMOND J. JANFAZA
6A2-3

GREG WEIGEL
6A2-3

6A3-4

10

FRED L. BROWN
6A7-3

MICHAEL NUTZA
6A6-3

‘WADE LIGHTHEART

LI-HSIA CHEN
6A3-3

EILEEN M MILLER
6A2-3

Global E-Friends 2019.06

JOSEPH REID
6A7-3

i
FUMIKO MAKABI
6A6-3

THOMAS VU
6A3-3

SAMUEL G. HARMON
6A2-3

GLENDA CALINISAN
6A3-5

&

BRYAN D. HODGSO!
6A7-3

1S

FREi)ERIQUE CARILLO

6A4-3

MARGARET KARDOS
6A2-3

DANTE CALINISAN
6A5-4

SHIRLEY ANDALLO
6A5-3

NICOLE DIMACAL
6A7-3

EUFRONIO NINI
6A4-3

KHOA NGUYEN
6A2-3

BINHT HUYNH
6A2-3

RONULFO VALENCIA
6A4-4

AMELYN VILLEGAS
6A4-3

FLE
JON SWARDSTROM
6A6-3

HONG NGUYEN
6A3-3

CARLOS GONZALES
6A2-3

MELODY SONG
6A4-4

|
DARREN ] EWERT
6A3-3




XIAO KUN LIAO
6A3-3
.
L]
XIANG LIU
6A2-3
A -
SEBASTIAN POPA
]
[ ]
ROLAND HEGE
6A8-3
"

-~y

i .

PETER SHAW
6A4-3

"

AKITOSHI NAKAMURA

SEIICHI ISHII
6A4-4

Active Global Distributor Leaders

= g |
ROGELIO TAMAY
6A2-3

ELISA CHENG

6A2-3

ol A
HENRY MART
6A4-4

PETER FLEISCHER
6A3-3

kEIKO ISH.II‘-
6A18-5

%I A
KOJI VTAII\IIURA
6A5-3

AKIO KATSUYAMA
6A7-6

KATELYN MCKENZIE
6A2-3

AMIR NOORPOUR
6A2-3

m CHEE HO
6A2-3

RICHARD CHENG
6A2-3

i
MITSUO SETO
6A17-4

A

RAJAN MANJREKAR
6A5-3

SAMIR VASANT POTDAR
6A7-3

Global E-Friends 2019.06
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Active Global Distributor Leaders
b
e

Hong Kong oo

Lo

r
CINDY LIAO ANSON LIU ANDY & CARMAN
6A2-5 6A3-4 6A2-4

§ | e 4 y - i
HELEN WONG MIKE & JANIS PAK & LOK MR. & MS. YIM CURLY WONG
6A4-3 6A3-3 6A2-3 6A2-3 6A2-3

i 3 - _.J/ L 4 L
CHARLOTTE CHUI LIAO JIA KUN DONAL PENG CHEUNG KA HANG
6A2-3 6A2-3 6A2-3 6A2-3

KELLY KWAN ANDHYKA SEDYAWAN
6A2-3 6A5-4

Seal ’ P L 1 J\_ i
TEDDY HENDRYANA IWAYAN MERTAYASA
6A4-4 6A3-3

‘\. ~

RINI SEPTA HANDAYANI PAULUS . . TAUFIQ HIDAYAT RONI & GIANA 7 SHOLEHAN
6A3-3 6A2-3 6A2-3 6A2-3 6A2-3
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AIDA & KENNY
6A3-4

DATO DELBERT LEE
6A3-3

BRICE CHOW PAK LEONG
6A2-4

CHUNG ZHENG
6A2-3

el W e

FLORES EUGENIO
6A2-3

6A3-5

JIT LEONG CHONG
6A3-3

CHIN SHAW UNG
6A6-4

<
SAIFOL MUALIM
AHMAD AYAHAYA

6A6-3

FAUZIAH BINTI
ABD JALAL
6A6-3

pe

LOUIS LOOI
6A2-3

L ¥ o
MARCIA MOK
6A2-3

-
S

VERONICA QUINAIN

ﬁ -
ELMA KRISTOFFERSON
6A2-3

JUDY FLI::MII;TG
6A4-4

PAT CHEGNE

6A2-3 6A2-3

Active Global Distributor Leaders

NORLI RAZMI
6A5-4

JOHN LIM
6A4-4

KENNETH LEE
6A6-3

| : ) |
DORIS LIM
6A2-3

JOY HUANG LING YUAN
6A2-3

SLiNAIMALEK
6A3-3

EDWARD WONG
6A3-3

6A2-4

DAPHNE SUMBILLO
6A2-3

CLEMENT LEE
6A4-4

As of June 2019
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KANGENS

Enagic's most powerful antioxidant

machine - featuring 8 platinum-dipped
titanium plates!!

+ Electrode plates: 8 + Plate size(mm): 135 x 75

- Generates: 5 water types - Wattage(W): 230
« Dimensions(mm): W345 x H279 x D147

e

Leveluk =

Features a revamped modern design that
coordinates beautifully with today's stylish
kitchens.

« Electrode plates: 7 + Plate size(mm): 135 x 75

- Generates: 5 water types » Wattage(W): 230
- Dimensions(mm): W264 x H338 x D171

LeueLukgl

The finest machine in its class, with the highest
quality built-in electrolysis chamber on the
market.

« Electrode plates: 7 « Plate size(mm): 135 x 75

- Generates: 5 water types - Wattage(W): 230
+ Dimensions(mm): W264 x H338 x D171

Leveluk Supersoy

The MOST POWERFUL model! Top of the line
model for heavy home use or small business use.

- Electrode plates: 7 & 5 - Plate size(mm): 135 x 75
- Generates: 5 water types - Wattage(W): 200
+ Dimensions(mm): W352 x H384 x D250

Leveluks/ffu

This UNDER THE COUNTER model conveniently
nestles discreetly under your sink!
« Electrode plates: 7 - Plate size(mm): 135 x 75

- Generates: 5 water types - Wattage(W): 230
» Dimensions(mm): W264 x H338 x D171

LevelLukorll |
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The ENERGY SAVER model! This unit can also
produce strong acidic and strong Kangen waters.

» Electrode plates: 3 + Plate size(mm): 135 x 75
- Generates: 5 water types + Wattage(W): 120
« Dimensions(mm): W264 x H338 x D171




* Availability of the product line-up and warranty may vary depending on the country or area.

* Please contact your corresponding Enagic office for more details.
As of June 2019

The STARTER model! Affordable for families on

Leveluk@ |~ D  smostanbudse

; * Electrode plates: 3 * Plate size(mm): 118 x 82
5 ———e—s - Generates: 3 water types - Wattage(W): 100
[ « Dimensions(mm): W250 x H308 x D135

LT [ Transform your ordinary bathroom into a natural
nnESPH L ) hot spring resort with the mineral ion water
' , HOME SPA System!

Mineral lon Water Activator

A D - Electrode plates: N/A « Plate size(mm): N/A
L - Generates: Mineral ion water - Wattage(W): 2.5
B ' » Dimensions(mm): W130 x D346

cplarmes KANGEN UKON- Nature's oldest healer and
HHONZ protector! Detox, energize and strengthen your
- body with Kangen UKONZX turmeric
supplements!

Enriched with high quality ingredients & essential oils:
Curcumin, Healthy minerals, Olive Qil, Perilla Oil,
Niacin, Flaxseed Qil, Evening Primrose Oil, Tocotrienol.

KANGEN UKON TEA- Natural and healthy tea
made from Kangen Ukon!

100% produced in Okinawa. Turmeric Ukon belongs to the
ginger family. Tea made from Ukon has been considered
natural and healthy since the Ryukyu Dynasty (1429-1879).

KANGEN UKON & Honey SOAP - your skin will love
Okinawa's natural blessings

Freshly harvested from our Ukon Garden in Okinawa.
Ukon, Honey, Citrus depressa.

This soap is carefully crafted by a traditional bar soap
maker. It is “living soap” that makes the most out of
natural ingredients.

The E8PA Family Club Pass!
Take advantage of ESPA membership benefits!

Benefits of Membership:

- Eligible for E8PA loyalty discounts & Commission of
Ukon DD, Anespa DX and Super 501.

- IT Solution.

- Stay at any Enagic affiliated lodging facility at a special
price or for FREE! (depending on card-type)

- Earn E-points.
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This is How the Leveluk Series is Made in Japan!

The Osaka Factory is located in Hoshidakita, Katano City, in the northeastern part of Osaka prefecture. It is a large
production facility covering over 43,000 square feet in both site area and overall floor space. The major components
of our products, including everything from electrode plates to internal filters, are all made in our Osaka Factory. The
factory adheres to the highest manufacturing standards and has earned numerous International Organization of
Standardization (I1SO) certifications, including ISO9001, ISO14001 and 1SO13485.

5

g i
Press Processing Department for The latest injection molding . Productio Department for I= (T} i :
electrode plates. machines. cartridges. L T EI"IC'IQIC
ﬂl ey IS & gl G i |
ﬁﬁﬁ.-. II e i - EWUERS
1 L l ' S-S

Electrolysis chamber assembly line. Main assembly line. pH testing is also done during water
flow testing on the completion line.
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kinawa

in Mr. Ohshiro's hometown!!

How to create safe and reliacble Kange Ukon

Okinawa Kangen Foods (turmeic factory) was established from an idea by Mr. Ohshiro for a project that world make
use of the local Yanbaru turmeric. Let’s take a look inside to learn how the factory processes Enagic’s locally grown
turmeric, which is used as the raw ingredient in Kangen Ukon Sigma and Ukon Tea, top-quality products that offer
safety and peace of mind.

Phaine |

. .
Local farmers harvest Ukon Harvested Ukon (turmeric) is The Ukon is lifted on a conveyer The Ukon is lightly scrubbed
roots in the field and pre-washed in Strong Kangen belt where soil and any other and peeled under a shower.
transygorts them to the factory (pH11.0) Water. impurities are sprayed off.
in crates.

| i o

The crates of Ukon are soaked and ~ The Ukon is washed throught a The Ukon trays are slid into a The Ukon is coarsely ground

sanitized in larger containers of hot shower and slice it to the heat-dryer for about 7hours in into powdery form by a fine
running Strong Acidic (pH2.5) thickness of one millimeter and 72°C . (161.6F") grinder.
Water for 2-5 mins. spread to a tray.
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YOUARE THE KEY TO OUR SUCCESS!

Thank Hm,vfo-r theering wy on
. "
We WW your ongouwng W

' 2 Nursing Home / Enagic Table Tennis Academy
Enaglc Golf Academy

"Thank yow for your encowragement!” —

This year, Enagic celebrates 45 years of passion. We couldn’t have come this far without you.

CEO Hironari Ohshiro has endured many hardships, but has never given up on his dream to realize
True Health. He built the Enagic 8 Prosperity Association as a sanctuary with a special Membership
Program for the entire Enagic Family. Enagic contributes to social welfare programs such as nursing homes,
kindergartens, and various youth sports training. All of this is made possible by your continued support
through the E8PA membership program. Mr. Ohshiro loves to support the young and old alike, as he
knows the importance of never giving up on your dreams. In the near future, Mr. Oshiro plans to expand
support from the E8PA to reach out globally. And by being a member, you help contribute to inspire, and
reignite that spark of hope.

Your contribution and support is a part of the big picture...YOU are part of the Big Picture.

-YOU ARE THE KEY TO OUR SUCCESS! -

W&Mwmwmdaow Best:
Thank yow very mert!

it CSELIFER
"The support of Enagic Dstribwtory
means so- murch fo- us'! =
- ’_

E L. f""
nagic Baseball Team W }
—
Thank, yow from #re, o our koot Kindergarten Enagic Bowling Academy
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Enagic is very fortunate to have distributor leaders with
extensive experience in direct sales and the network
industry. These people have taken it upon themselves to
share their knowledge with their fellow distributors. This
article was created with input from outstanding Enagic
leaders from around the world.

It’s hard to believe, but it is already June! That’s right,
school will be getting out soon and, before you know it, the
summer will be in full swing. Animportant part of success
in this business comes from setting and reviewing goals
and each year we encourage distributors to set goals, for
themselves. In this industry, January is typically a very
important month, as it will usually “set the pace” for the
rest of the year, but June may be even more important.
The month of June is one of the best months to evaluate
progress, as it represents the half-way point of the current
year. This year is flying by and, at this rate, the end of the
year will be here in a blink! So, it’s time to look back at the
past six months, to determine where we are with achieving
our goals.

To start the evaluation, take out your day planner, or
where- ever you have WRITTEN your goals for this year.
Yes, your goals should be written, so they change from a
mere thought or idea, into a tangible entity. When it comes
to goals, play it “S.M.A.RT” Remember that a “SM.ART’
goal is defined as a goal which is Specific, Measureable,
Attainable, Realistic and has a Time Frame for completion.
For this year, and every year for that matter, you should
have three sets of goals: short-term, mid-term and long-
term. Your short-term goals are your monthly or quarterly
goals. Your mid-term goals are the goals you were hoping
to achieve by the middle of the year. Your long-term goals
are the goals you are striving to achieve by the end of the
year.

Start by reviewing your short-term goals up until now,
have you achieved them? These goals can be things like
sponsoring a new distributor every month; or earning a
certain amount of income each quarter; or making a specific
quantity of personal sales each month. Looking back at the
past six months will allow you to see if your efforts have
been paying off the way you had hoped. It will also allow you
to better gauge what you will need to do during the next six
months if you have fallen behind. If you are on track with
the short-term goals, then keep on doing what you’re doing.

But if your short-term goals have fallen short, don’t get
discouraged. Just realize that you may need to focus on
those short-term goals a little more during the next six
months in order to achieve them.

After reviewing and assessing your short-term goals, take
alook at your mid-term goals. This could be something like
a personal goal of becoming a 5A or a team goal of helping
to develop two personally referred 6A’s. Let’s say that you
started the year as a 4A and your mid-term goal was to
become a 6A; have you achieved that goal? Evaluate where
you are and commit to either achieving the original goal, or,
if you have surpassed it, challenge yourself and commit to
setting a loftier new goal.

Therealreasonyou’llwanttocheckwhereyouarewithyour
goals is so you can determine if you are on track to achieve
your long-term goal, which is what you are ultimately
trying to accomplish. Since your long-term goal is further
off, it can sometimes be difficult to know if you are really
on track, which is why it is important to check the progress
of your efforts and the status of your goals throughout the
year. If you are not on track with your short-term and /
or mid-term goals, you are most likely off track with your
long-term goals as well. But that’s okay! This is why you
review the progress of your goals throughout the year.

June, as the middle of the year, is one of the best times to
really see where you are. There are still six months of the
year left, which is more than enough time, even if you are
way off track of achieving your goals. But if you discover
you’re not on track, don’t procrastinate; which is probably
what got you off track in the first place. Take action and
reignite your efforts! If you want to make sure you are able
to achieve those long-term goals, get focused, get serious
and get going!

The only problem with goals in this industry is that the only
person you really have to answer to is yourself. If you are
not on track with your goals, don’t let yourself off easy.
Really focus on your goals, remember why you set them in
the first place, and commit to making them happen. Push
yourself to achieve your goals, you're worth the effort and
deserve the reward that comes with achieving them! Take
an honest, no-nonsense look at where you are with your
goals and determine what you need to do from this point
forward. Remember, there is one person who deserves the
very best you have to give and one person you should not
let down. That personis YOU!
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“Enagic, as the new incarnation of Sigmac Japan, was
celebrating its fortieth year of business. Should the venue be
in Tokyo or Los Angeles? The key to the
8 decision was strategic thinking. Holding
* it in Tokyo would mean great transport

links, but Los Angeles or Las Vegas
would mean 4,000-5,000 distributors
in immediate range. Choose the west
coast, and plenty of distributors would
likely come from Southeast Asia to mix
business with the pleasure of tourism.
But Ohshiro decided that the fortieth
anniversary of Enagic should be held in a
place that celebrated where the company
originated.

Sy

Global Su

From a tiny

Gradually, the top distributors from
around the world began to arrive in Naha
International Airport. Great Britain,
France, Italy, the Middle East, Africa,
Asia, the States, Canada, Mexico, South
America; almost too many countries to
count. Nearly a thousand distributors
came, from the twenty countries where
there are branches, from the 120 countries to which
products are exported. The 40th Anniversary Global
Convention celebrated Enagic’s milestone with brilliance and
bustle.

Many of the distributors took several flights to get to
the convention. Peter Shaw, a distributor from the
Netherlands, made his first trip to Okinawa. He is one of
the many distributors who have been greatly inspired by
his experiences. He had some words of congratulations, as
-l_ - follows:

“It is always reassuring to have partners who are steady

and reliable. | would like to offer my congratulations to

- Enagic and to President Ohshiro for the past forty years.
Not many companies ever achieve such impressive results.

For all of us, who have decided to build our careers in this

industry, having such a steady and reliable partner is a

great reassurance. | look forward to seeing this wonderful

company change the lives of many millions more people,

essof Suceess

40th Anmversary Global Convention

Quenching the Thirst for

Toshio Maehara

through its vision and its unending march forward.”
(From the 40th Anniversary Global Convention program)

Words of congratulation poured in from
distributors all over the world. How
many other companies would be able
to hold a global convention in Okinawa,
of all places? I've never heard of such a
thing, and | am from Okinawa myself.
A man who has been so nearly broken
by setback after setback cannot enjoy
walking his glorious path without seeking
to give hopes and dreams to others.
Ohshiro walks along a single path, but
each distributor has the chance to carve
out their own pathway to success.”

Copies of this inspiring and insightful
book are available on the Enagic website
and at Enagic offices and make an
excellent gift for any new or seasoned
distributor!

Above is an excerpt from the book Quenching the Thirst for Global Success, the Success Story of Hironari Ohshiro.
It is filled with incredible lessons, motivational stories and the actions that were taken to create Enagic.
A must for distributors, it is available at www.enagic.com/shop
Also available in Chinese, Italian, French and Spanish! Contact your local branch office for details.
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Just For Laughs!

Wow! | can't believe we made it!
The Enagic 45th Anniversary
celebration and convention!

Then we'll go to the VIP dinner and
have great food and a bunch of fun...

SO

N Sounds good so far...

On Saturday we'll go hear Mr. Ohshiro
and some more leaders and then the

other keynote speaker is on...

'
2

%9,

This is gonna be awesome! I've got
everything planned out...

MRV
N\

Then Friday we will go check out the

main hall and pick up some filters...

Sounds great! But why do you
have a pen and the June E-Friends?
T Y T

_n A\ \'. J

ML

First we'll check out the big 6A and

above training on Thursday...

Then Mr. Ohshiro will speak, along

with a bunch of leaders, followed by one
of the keynote speakers, Chris Gardner,
from the movie Pursuit of Happyness,

TERET R TN, LN TP L I TV A WA LY GMLAN o

Pictures of all the 6A2-3's and above are
in this edition, so | gonna get as many of
them as pessible to sign it. It will be my

one-of-a-kind convention souvenir!

N\ ‘TH IDEA!
Y
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Congratulations
to each of you
for your outstanding

achievement!
April 2019 New 6A and Above Title Achievers

6A

TRIPLE RH TRUST LTD Australia TUDORA MIHAILA Italy
FALEONO GREAD TIITII Australia CHAN WING Hong Kong
DAISY PHAM Australia TSE WAH FUNG Hong Kong
GERRARD S VALENZUELA Canada HUI WAI KUEN SHERMAN Hong Kong
1080410 BC LTD Canada LEUNG TSZ YAN Hong Kong
MIKE HALE #2 Canada PRIYESH RATHI India
THORNE MARKETING AND CONSULTING  Canada RAJSHREE GUPTA India
DYANNE D DOCTOR Canada CHARU SHIKHA KUSHWAHA India
MICHELLE ARCEO SUCCESSMARKETINGINC#4 ~ Canada MANOJ KEDARNATH TIWARI India
BROOKE M BOMFORD Canada SANTOSH HARIBHAU CHAUDHARI India
JAMES NULOS ABROGUENA Canada VINOD B GADHARI India
MELODIE DESROSIERS Canada LATA KETAN BHINGRADIYA India
KATHERINE MARGARET NAULT Canada PATOLIYA SHITAL AMITBHAI India

SARA HK LUSSIER Canada JAYDEEP KANJIBHAI VEKARIYA India
KRISTEN M CLARK Canada MINA ARVINDBHAI VATALIYA India
GARRET P ROGERS Canada ROY ANDRIANTO WIBAWA Indonesia
TUNG NGUYEN #2 Canada CV.8POINT Indonesia
ADAM GATELEY Germany hES Japan
EVELYN SIBAL Germany YIEN LING LING Malaysia
HEALTH SOURCHE IRELAND LTD Germany THE SMARTBUY COMPANY Malaysia
DANOLLAS/ LIAM O CONNEL #5 Germany BIENFEST S DE RL DE CV Mexico
HOFSTATTER AGNES INES Germany FELICIDAD TELAN BULACLAC Philippines
CHRISTIAN ESSLETZBICHLER #3 Germany MICHAEL LOPEZ DAMASO Philippines
JIRIBURAN Germany LOLITA VELUZ Philippines
HOP LE THI Germany JULIE DE GUZMAN DIONELA Philippines
Y NGUYEN HEALTHCARE IVS Germany LIM KIM CHYE ROLAND Singapore
MINH CHAU SYSTUE V/CAN THANH TRAN  Germany NGUYEN THI PHUONG THAO Thailand
LUU LY TASAK Germany NGUYEN THI BAN Thailand
DANIELA STANICA Italy PHAN THI THUY LINH Thailand
H20 KANGEN SRL Italy NGUYEN DANG HIEU THAO Thailand
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CONSTANTINE DANCE CLASSES INC USA RYAN BELL USA

KATHERYN JOHNSON USA TUYET LISANGO USA
IDEAL PERSONAL TRAINING INC #2 USA EDGARDO MARCELINO USA
PHU HONG PHAM USA ADORAMIA B. OCBENA USA
STEVE KANGEN WATERLLC #D USA MZSERINA HOLISTIC SOLUTIONS INC USA
DINH FAMILY INTERNATIONALLLC USA AMY PEKAL USA
KHUONG LAY TANG #B USA LACEY DAUNT #1 USA
SHANNON CARD USA MARIO DOS SANTOS BASTOS USA
EVIET GLOBAL USA JULIO CFREIRE USA
HEALTHY WATER SOLUTIONS LLC USA SARAH F CHABOT USA
REBEKAH FEMIA Australia TSE KELVIN Hong Kong
MYRNA VALENZUELA Canada ANIL PAUL India
JOELF.GAPAN Canada ANIRUDDHA MOHANPURKAR India
JONATHAN O. DELA PENA Canada AMIT PATOLIYA India
CHIARA YEE Canada NGUYEN CHI TAM Thailand
LIVE LIPHE Canada VU CALVIN PHAM USA
FIRMA AGNES INES HOFSTATTER #2 Germany BOGUSIA INC USA
COLYTICSRO Germany BRAUTIGAM INC USA
FINING SRL Italy WEALTHY THROUGH WATER LLC USA
RORY SCANLAN Germany KHUONG LAY TANG USA
HOP LE THI Germany WONG CHI WAH Hong Kong
BUIHONG THUY Germany

6A42-2
1181518 B.C.LTD. Canada SCSEND 92 TERAPII ALTERNATIVE Italy
DUNG LE VAN Europe BIEN AHORA S DE RL DE CV Mexico
DANOLLASLTD - MR LIAM O CONNELL Germany DAINGUYEN USA

6A42-3 6A42-4

GOD SINGS USA FOUNTAIN OF YOUTH #4 USA
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