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“Moving forward is a

' mindset and will reward
you time and again if you
stick to it.”

Hironari Ohshiro
Enagic Founder and CEO




Message from Mr. Ohshiko he

Gearing Up for Enagic Global Convention 49th Anniversary & CEO
Celebration in June

K

Some people celebrate their birthday all week or all month: My birthday is on March 17, and” =
I will mark the occasion with my wife Yaeko and our children, but I prefer to celebrate with
you on a much bigger scale in June when the Enagic Glpﬁonvention returns to E8PA in

e fhe_company's 49th anniversary.

Since we haven't hosted an Enagic Global Convention _r_g;;?e-f 019, I'm working hard with our

Okinawa. On my home island in Japan, we'll also celebra

S - o o
airly inspiring and memorable.
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Since we don't have venues large enough to accommodate all of the active Independent

team to make sure this event’s programming is particul:

Distributors who are interested in attending the convention from across the world, wez

d

giving you several opportunities to earn spots. Distributors can qualify through accumu
sales production/points from February 1 - April 30. Were also running daily sales contes
through the end of April. Results will be used to determine who will be eligible to attend.

Interim results, total participants and minimum requirements will be available to view on
the Distributor Support Portal. Check the DSP for more details. If you earn your spot and 3

receive an invitation, I'll see you at ESPA in June.

We'll also announce more Enagic Global Convention event details through our website, social
media channels and branch offices in the coming weeks so people can book their trips.

Thank you all for your hard work and dedication in sharing

Kangen Water®, Ukon and Anespa with the world while striving
for True Health. Our success is only possible together.

In June, I once again look forward to seeing your faces in-
person and experiencing the unique energy that can
only come from an Enagic Global Convention. In the
meantime, drink plenty of Kangen Water®, which I
enjoy even more than birthday cake.

Hironari Ohbshiro
Enagic Founder and CEO )

Y
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Mr. Ohshiro Builds a Lasting !
Legacy with Enagic

Hironari Ohshiro turns 82 years old this month on March 17. We can all gather important lessons
and motivation from his life story and career development. He overcame incredible odds and
continues to build an impressive legacy with Enagic that extends beyond Kangen Water®. The
following excerpts are from the book Quenching the Thirst for Global Success, the Success Story of
Hironari Ohshiro. Toshio M. (2015). This biography is a must-read for Independent Distributors.
It is available in English, Chinese, Italian, French, Spanish and Japanese. Contact your local branch
office for details.

“Ohshiro is one of six siblings; one of his older brothers died of illness, and his other older brother
and one of his younger sisters both died in the war. Ohshiro only just managed to scrape through
the conflict with his life. His older sister, Hisako Kawabata, and his younger sister, Kinuko, still live
happily in Okinawa to this day, close to where they all grew up.”

“Ohshiro’s home lay inside the coastal road. It was a
small rural house, part of a village called Sedake. This
tiny hamlet today enjoys relative prosperity by growing
turmeric.”

“Ohshiro’s family was poor, like most others at the time.
They were self-sufficient, growing what they could on a
small farm. They had nothing to trade for money. It was
a hand-to-mouth existence, each day a struggle to get to
the next. There was no hope of saving for the future.”
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“Ohshiro sees this humble home as both

the starting point of his own history and

the starting point for the globalization of
Enagic. He even keeps this home as his official
address, despite owning homes in Tokyo

and Los Angeles. For it was from this tiny
structure that Ohshiro crawled, then toddled,

then walked towards the challenges of life
which lay ahead.”

“Eventually, Ohshiro would leave his village
in Mount Yambaru and make his way to
Naha, then Tokyo, then Los Angeles, then
further onward to cities all across the
world, introducing Kangen Water®, the idea of ionized water, wherever he went. On the way, his
entrepreneurial spirit and his determination to quench his thirst for global success, would be tested.
But he would struggle onward through the storm, pushing forward towards expansion and success.”

“Ohshiro got word that his father was in critical condition and immediately headed back to Nago.
Once home, he started to work in the village office while taking care of his father. He worked in the
tax collection department for seven years... He continued to dream, and eventually his desire for
challenge would see him leave the village, once again, this time for good. But life is not always all bad.
His return from Tokyo to the village meant that he could reconnect with his childhood friend, Yaeko.
She soon became his wife.”

“Ohshiro once again moved to the mainland, this time to take up an accountancy position in Tokyo.
He was planning to become a certified public accountant but the flames that fired his entrepreneurial
spirit still burned brightly. The young couple had quietly started to dream big.”

“Ohshiro managed to find himself a job, but before long he was transferred to Osaka. He had always
thought that he needed to be in Tokyo to see his dream come true...Waiting for him in Osaka was

a man he did not yet know: Mr. Gushiken, President of the Sony sales branch in Osaka. Ohshiro’s
contact with President Gushiken was transformational: it would bring enough good fortune to
drown out all of the difficulties he had suffered thus far.”

“Spurred on by President Gushiken’s timely advice, Ohshiro
began to dream a new dream: one in which the economic
success of Okinawa brought economic success to him, too. So
£ he established Sigmac Japan.”

| “Sigmac Japan became an affiliated Sony sales retail store and
_ sold a variety of products: Sony home electronics and home

p * entertainment products, even Sony brand cosmetics. Sales were
& positive as the economy grew. The company quickly expanded.”
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“Sony introduced the Betamax videocassette
magnetic tape recording format to the consumer
market in 1975, while Matsushita launched the
VHS format at around the same time. The Betamax
format piggybacked on the strong reputation of
Sony by promising high-quality imaging, to which
Matsushita responded with the more reasonably
priced VHS format. The market chose to go with
the cheaper option, meaning that Sony lost out.
The impact of the loss was felt throughout the
whole of Sony, not just its video deck business. For
Ohshiro, previously so successful that he had been invited on a business trip to America, the shock
was so great that he was forced to close down his entire company. It was a hard lesson to learn for
the young entrepreneur.”

“Yaeko, his wife, worked in a cafe, sometimes long into the night, to try and repay some of their
debts. Ohshiro, too, threw himself into work, refusing to feel defeated.”

“In 1988, a seminar on Kangen Water® and its health benefits was held in Tokyo by a medical
professor. An acquaintance recommended that they go along and listen, so Ohshiro agreed,
reluctantly, to accompany him. At first, Ohshiro was skeptical — whatever this “Kangen Water®”
that the professor was talking about, surely water was just water, you drank as much as you needed,
and that was it. As the seminar progressed, however, Ohshiro began to realize that Kangen Water®
was more than just the “ordinary” water that the Ministry of Health and Welfare told the people of
Japan to drink. As he listened to the professor talk, he started to calculate in his head. Who could
supply the machinery, what was the market scope, who would be the target customers. Here was the
moment of Enagic’s birth, in the incubator of Ohshiro’s mind.”

“Enagic is the new name for his old company, Sigmac Japan, and the fundamental principle for this
new company remains network sales. Customers are called “distributors.”

“The eight point system is the source
of Ohshiro’s “magic power.” Some
have even called it genius. It’s a
system of compensation that nobody
else has managed to replicate.”

“Ohshiro’s retirement is still a long
way off. For the next ten or twenty
years, his main responsibility as the
owner of Enagic is to foster successors
who can take over the company once

he does retire.”
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Singapore
Distributor Profile

Susie Tan

6A2-3

6A2-3 Susie Tan built a career in the corporate
world, primarily focusing on sales and
marketing. The lifelong Singapore resident never
considered herself an entrepreneur or pursued
direct sales until she learned about Kangen Water®
and Enagic.

“Initially, we thought it was all about selling,” Susie says. “Then we realized it has to do with mindset,
habits and leadership to build a structurally strong business by duplicating. All of us with limited
time on earth, we were conditioned to work for money with zero leveraging. What do we really want
out of this life?” It was important for Susie’s life to involve Independent Distribution in pursuit of
True Health.

Susie discovered Kangen Water® through 6A May Chee and 6A2 Alan Chee. She sold her first
Kangen Water® ionizer to a church mate who didn’t end up becomlng a fellow dlstrlbutor but stlll
recommended her to several business contacts who Y

also became users.

Susie patterns her approach as an Independent
Distributor after Top Gun pilots, who were trained to
communicate using the acronym BLUF, which stands
for Bottom Line Up Front. As Susie says, “As time is
of the essence flying at high speed, every split-second
counts.”
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Susie imparts this sense of urgency with her downline in regular team meetings, training sessions
and individual coaching opportunities. She also shares a holistic perspective, PALMS, which she
learned from Philippines based pastor Peter Tan-Chi.

P - Perspective

A - Accountability
L - Love

M - Mission

S - Strategy

Furthermore, she encourages team members to challenge established preconceived notions based
on limited information. “What is the shape of a watermelon? Most people will say round, oval, etc,”
Susie says. “Has anyone seen a square watermelon? Yes, in Japan they have square watermelon and
this is conditioning to maximize storage space.”

In a similar vein, society has taught us to prioritize earning money in exchange for our freedom.
“For the longest time, we thought this is the norm as everyone is doing the same,” Susie says. This
relentless pursuit for more resources is rooted in concerns for health, children, and retirement,
among other factors. PALMS is her response to these deeply ingrained beliefs. She’s found
Independent Distribution to be a solution with fewer tradeoffs.

“We wish all of you an amazing life’s journey with Enagic,” Susie says. “As the saying goes, if you are
on a tall building or mountain surely the view and feelings are so different up here. We will see you at
the top!
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United States
Distributor Profile

Minh Lu
6A2-3

6A2-3 Minh Lu grew up in a large family with four
siblings in Vietnam and relocated to the United States
30 years ago. He currently lives in Virginia and has
enjoyed a varied worklife. His upbringing has shaped his
career and outlook in meaningful ways. He says, ‘I am the
youngest child in the family, but always have thoughts about
how to make my life and family better.”

He started in the restaurant business as a busboy and worked his way

up to a bartender with a popular restaurant. After accumulating over 10
years of experience, Minh opened his first
restaurant in the early 2000s, pursuing

a more entrepreneurial and independent
path. “My work grew so I opened more
businesses, not only restaurants but also
nail salons for family owners.”

Minh discovered Enagic through 6A2-4
Anh Mai Le and was impressed by the
possible benefits. He was also ready for

a change. “After a period of research and
learning, I decided to give myself a chance,”
he says. “I've gone to places I've never been
to to share Kangen Water®.”
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“Difficulties and even refusals don’t discourage me,” he says. “With the motto of Enagic’s CEO, Mr.
Ohshiro, ‘Change your water, change your life, I decided to share it with everyone.”

He made his first sale to 6A2-6 Diem La, who purchased that Kangen Water® ionizer and has gone
one to become a powerhouse downline. Minh has continued to grow his network, which now
encompasses nearly 60,000 people and spans 55 countries.

Minh majored in Economics in college and previously worked in restaurant systems and operated
nail salons. Despite his diverse resume, Minh describes his experience as an Independent Distributor
as “totally different,” adding, “It is necessary to learn about water expertise and learn about building
systems for those who want to work with Enagic.”

Minh has been so satisfied with his experience and newfound freedom that he sold all of his
restaurants and nail salons to focus exclusively on Independent Distribution.

Minh’s goals for the future include ranking up to 6A2-4 in six months. He will also travel the world

to support his downline with a robust training and event schedule. As Minh says, “I love traveling
and helping people.”

AINDER OF ENAGHC

I MR, I_JHSHIRﬂ ’,
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Enagic (Malaysia) Sdn Bhd Hosts
Special Year-End Celebration

On December 12, Enagic Malaysia supported a special year-end celebration that featured speeches
from top leaders and high tea service within The Spread, a restaurant located at The Gardens Hotel
in Kuala Lumpur. The event’s purpose was to commemorate the hard work and commitment from
Independent Distributors who've built their business while celebrating Enagic team members who
previously won the Daily 8-Point Global Accelerator Contest.

Independent Distributors like 6A6-4 Chin Shaw Fung, 6A2-4 Alfred Chan and 6A5-4 Zahid Salleh
& Norli Razmi attended the event and shared inspirational words that reignited passions for their
colleagues and audience members from the extended Enagic family.

6A7-6 Sam Sia described “the beauty of Enagic,” adding, “We are all here with no limit.”

||
| 6A3-5 Gary Gan said, “Even if this is a small

< event, it is good for us to reach everybody closely.”

6A5-6 Cora Loh remarked, “We cannot be
successful without helping others. Teamwork
plays a significant role to be successful.”
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Enagic alaysia Embraces Abundance
of Prosperity for Lunar New Year

Lunar New Year is the most important social and economic holiday for billions of people around the
world. It is one of the most important cultural celebrations for Malaysians. 2023 is the Year of Rabbit,
and Enagic Malaysia has always held a Lunar New Year celebration that signifies a prosperous year

ahead.

This celebration, named “Abundance of Prosperity,” took place on January 31. Enagic Malaysia’s branch
office welcomed more than 150 Independent Distributors, leaders, family members and new prospects.

The event began with 6A2-4 Alfred Chan leading the crowd in singing an uplifting Chinese New Year
song. A traditional lion dance ceremony ushered in luck and good fortune. High energy continued all
event long.

The crowd moved to the seminar room, where Branch Manager Shermin Lam shared some global
highlights and gave a heartwarming speech. Emcee 6A3-2 Nicolas Tan then recognized the 2022 Top
Sales Achievers (Malaysia sales only) to help motivate valued guests to perform at their best in 2023.

Attendees gained valuable knowledge from speakers during several seminars. Enagic Malaysia also
welcomed leaders in

the audience to share
insights and secrets to
success as Independent
Distributors. Lunar New
Year may have been the
reason for everybody to
gather, but this was more
than a celebration.
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Enagic Singapore
Celebrates Chinese
New Year With
Training Sessions
and Lou Hei Toss

On February 4, Enagic Singapore celebrated IR
Chinese New Year with Independent Distributors, 7 ==
local leaders and family members in a gathering
that radiated a “high vibration of positivity” at the
branch office. Event programming included training §= &
sessions, sharing and networking with a heavy dose I

of revelry.

s

Here’s a rundown of the three main presentations:

« Branch Manager Kent Liew conducted
Ukon training and answered questions for
distributors.

« 4A Daphne Sun provided tips on how to keep
the selling process interesting.

« 6A5-5 Bernard Chan stressed the importance
of persistence and continuing to upgrade
knowledge.

When it came time to eat, participants tossed

lou hei, a colorful Chinese New Year’s salad from
Singapore featuring raw fish and vegetables that
signals good fortune. In Chinese culture, it is
popularly believed that the higher the toss, the
better your prospects and fortune in the year ahead.

The event concluded with a lion dance performance.
Lions symbolize wisdom and power in Chinese
culture and lion dancers are supposed to bring
prosperity and good fortune to the host.
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" Enagic”

Points are accumulated during the three-month duration
of the campaign.

GLOBAL ,
coNVENnmi

9“' A N N IV E RSA RY Qualified distributors will receive an invitation.

To make the campaign fair to all participants, we have

8( CEO BIRTH DAY CEI.EBRATIUN added a handicap rule. Please refer to the below details.

Results will be updated daily on DSP.

TERAY
// ‘CAMPA|GN DURATION: FEBRUARY 1 - APRIL 30, 2023

HANDICAP CHART
- PER SALE -

1A = 5A CATEGORY Date Feb-23 Mar-23 Apr-23
DAILY 8-POINT ACCELERATOR CONTEST iy o n

1.06 162 226
1.08 164 228

Each Distributor is assigned a “handicap/multiplier” depending on the 110 166 230
Distributor’s registration date. 112 168 232

114 170 234
Everyone registered on February 1, 2023, or after will be handicapped 116 172 236

according to a chart determined by Enagic Marketing HQ. 118 174 238
120 176 240

122 178 242
124 180 244
126 182 246
128 184 248

6A - 6A2-7 CATEGORY

132 190 252

DAILY 6A AND ABOVE GROUP SUPPORT CONTEST L

136 194 256

Each Distributor is assigned a “handicap/multiplier” depending on their 138 196 258
most recent 6A and Above Title month. 140 198 2.60

142 200 262

< . . . 144 202 264
Distributors will only compete in their own rank category. 146 204 2.66

6A, 6A2, 6A2-2, 6A2-3, 6A2-4, 6A2-5, 6A2-6, 6A2-7 -> Total 7 Categories 148 ggg gjg
210 2.72
212 2.74
214 276
216 278
218 2.80
2.20

6A and Above Title Achievement Month Handicap

Mar-23 2.50 per sale
Feb-23 2.00 per sale
Jan-23 1.60 per sale

Jul-22 ~ Dec-22 1.40 per sale
Jan-22 ~Jun-22 1.20 per sale
Dec-21 and before 1.00 per sale

design © enagicwebsystem.com



Enagic Singapore Hosts Electric
10th Anniversary Dinner

11.11 has been a lucky number for Enagic Singapore. That’s the date this branch office launched in
2012. Independent Distributors, leaders and family members celebrated their 10th anniversary on
November 11 at Shangri-La Singapore hotel with dinner and interactive games.

Enagic Singapore Branch Manager Angeline Song made a special introductory message. Several top
leaders then took to the stage to deliver inspirational speeches about how they overcame challenges
to succeed and motivated aspiring leaders to do the same. v

« 6A5-5 Bernard Chan, Singapore

«  6A4-4 Judy Fleming 6A4-4, Singapore
« 6A2-4 Alfred Chan, Malaysia

« 6A4-3 Ellice Wong, Singapore

« 6A4-3 Jit Leong, Singapore

+  6A2-3 Amir Noorpour, Canada

« 6A3-5 Gary Gan, Malaysia

« 6A2-4 Anna Chau, United States

15
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After these rousing speeches, Enagic
Singapore honored rank up and contest
winners, including 4A Tan Lee Soon
Nelson and 6A Mabelline Goh, who
earned S$1,000.

-

To generate even more excitement,
organizers dispersed lucky draw prizes
throughout the evening, handing them
out onstage. The grand prize winner
took home an Anespa DX machine.
Overall, an electrifying atmosphere
pervaded the venue all night, a
testament to the momentum that
Independent Distributors have built in
Singapore over the past decade.
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m. On January 10, Ms. Dang Thuy Linh and Ms.
Lien Nguyen presided over the opening of a
Kangen World Showroom in Hanoi’s Ha Déng
district. A colorful yellow arch welcomed
Independent Distributors, leaders, family and
friends to the modern facility just east of the
PBay River. Speakers appeared at a podium on
a colorful outdoor stage, which also hosted
lion dancers, light pyrotechnics, and a ribbon-
cutting ceremony. Well-wishers brought flowers
to support the continued success for Kangen
Water®, Ukon and Anespa in Vietnam.
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February 2023 New 6A and Above Title Achievers

A EFiE Japan FREE 2 BE FAMILY LLC #3 USA

55 g Japan JACQUELYNE MY Al NGUYEN USA
T BF Japan JACQUELYNE MY Al NGUYEN USA
A 18 Japan NGUYEN HONG KHANH Thailand
JOSE ANTONIO GUTIERREZ PINDADO #3 Europe TRAN DUC TUAN Thailand
MARIO PINEL FERNANDEZ Europe HOANG THI LIEU Thailand
SERGIO ALVARO CANOVAS #3 Europe VU THI XUAN Thailand
MARIA SARA ALAMO HERNANDEZ Europe SON SACH Thailand
JESUS DIEGO PALAZUELOS Europe LE THI NHU YEN Thailand
2)I11LF Japan GHEORGHE VASILIU Europe
YUDI KOSWARA Indonesia COCIRA SRL Europe
UIDRA JAJUK HALIASTUTY Indonesia STEFAN TUDOR Europe
ARIE SUBIYANTO Indonesia CHHUM SINUON Thailand
CV. AFINA #5 Indonesia DOEUK CHANPHO #1 Thailand
NATALIE VILLANUEVA #2 Philippines FAST ONLINE MARKETING EXPERTS LTD Europe
SHIVRAM B KHANDEKA India RUSHABH SUDESH KALIA India
Ross Brown USA HO KIAN QIAO Malaysia
AHOLAINEN MINNA-MARIA JOHANNA / 5D HEALING  Europe RAMA LAVANYA India
1080337 B.C. LTD. Canada D ARAVIND KUMAR India
CYG HOLDING BC. LTD. Canada KONDAMU SAITEJA India
LING HONG WANG Canada KONDAMU SUJATHA India
1239564 B.C. LTD. Canada REPALA SUBBAMMA India

Eh May Shee USA MANDA CHINNA HUSSAIN REY India
ARLETTE P SEGMIA USA MOKALLA SINDHU India
GRACE MARY MIN USA THALLAM SURESH India
EDEN D OLOVERIO USA ANJALI BISHT India
ANN MARIE EMPENADO WILSON #1 USA BHOPAL SINGH India
CAITLIN VILLANUEVA Europe NAND IMPERIAL CONSULTING (OPC) PRIVATE LIMITEDndia
ROWENA SANTOS BLANCA USA ANITA RAWAT India
CAREL ANN RAPOSO (C) USA SUVARNA ASHOK GAIKWAD India
ROBERTO TATING BRINAS Philippines RAM GOPAL BOUHA India
EDNA C VINAS Canada VIVEK KUMAR VIVEK India
ONG SZE YUN ADELEEN Singapore RAMBHAROSE KUSHWAHA India
MKCJ ENTERPRISE CORP. Canada RAHUL KUMAR India
MY TRA NGO Canada MINAKSHI KAMAL India
MY LY USA PUNIT KAMAL India
NHI Al VO USA BIHARI LAL India
THI CHI MAI NGUYEN Australia MADHVEE DUBEY India
TRAN HA GIANG/LK MARKETING #4 Europe GEETABEN KANTILAL KATARIYA India
KATHERINE PHUONG NGUYEN-SMITH #2 Australia ABHISHEK BHUPATBHAI MAYANI India
2299011 ALBERTA LTD. #4 Canada JAGRUTIBA BHUPENDRASINGH VAGHELA India
ROKEYA KHATUN Canada KANTILAL CHHAGANLAL MAHESHWARI India
VILME MEJIA Canada HARESHBHAI GOPALBHAI BHAGAT India
DIANA LYN BAUTISTA #3 Australia RAJMAL BHANWARLAL MANDOT India
JOAM S DANLAG USA PRADIPKUMAR MANSUKHBHAI VAORIYA India
TARYN L HOUSEMAN Canada MANISH BHARATBHAI SOLANKI India
MORGAN J BURDEK Canada NILESHKUMAR GANPATBHAI PATEL India
PRECIOUS CHINWENDU ESONU Canada JAGRUTIBAHEN PRAVINKUMAR PATEL India
MA MICHELLE NACPIL MANANSALA USA BHARATKUMAR AMARABHAI CHAUDHARY _India
JANETH ANGSIOCO Europe PUSHPABEN RANABHAI MALI India
EDEN MASI ONLINE LLC USA MAHESHBHAI PARSOTAMBHAI DADHANIYA _India
GOODMERC DIGITAL INC Canada BHAVIKABEN MALAYBHAI India
DINA AMOAH #3 USA MANISHKUMAR DHARMSHIBHAI GHINAIYA _India
EMMANUEL K NTUMY-ADOFO USA SURESHBHAI MANSUKHBHAI AGHERA India
ALKALINE SECRETS LLC #4 USA NIKHIL MANSUKHBHAI CHOVATIYA India
FREEDOM CAPITAL INVESTMENT SOLUTIONS LLC USA AMRUTA DIPESH GEDIA India
SARAH AMELIA MARKETING LLC USA AMRUT KANGEN LTD #2 Europe
SUE RAFFAN Australia PRIYA DEEPAK DHABALIA India
NATASHA TYACK Australia NIKHIL HARKISHAN KAPADIA India
NATASHA HAIN #2 Australia NGOC HAN LLC #A USA
SINEAD NICOLE CLAUSS #2 Australia AN GIA WATER LLC USA
AUBREY LYNN GELTZ #B USA THI THANH TAM TRAN Europe
CHARLOTTE E KINGSTON#4 Canada HA DUONG SON Europe
CHARLOTTE E KINGSTON Canada NGOC TRAM N VU USA
AMBER DALANON ENRIGHT Australia truc Quach USA
FELICIA WELLS Australia ANH HOANG NGUYEN #C USA
LISA ANNE FOGGON Australia Thuy Tran USA
TECNODANZA SRL Europe Phong Thuy Nguyen USA
MARIA CONCETTA FASANELLA #2 Europe PHUONGUYEN NGOC HA USA
PATRICK'S PORTAL USA THI LE HONG TRAN #2 Australia
YASMIN VAZQUEZ USA THI MEN TRUONG Australia
COLIN FREDERICK EGGEN Canada THI KIM LIEN PHAM Australia
SOCIETE HTINA Europe THE PURPLE BLUE GROUP PTY LTD Australia
AXEL WILLSCH Europe THE PURPLE BLUE GROUP PTY LTD #2 Australia
FREE 2 BE FAMILY LLC #2 USA KHOI P TRAN Australia
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Congratulations to each of you for your outstanding achievement!

HILARY N CHAU Australia MYLINH TU NGUYEN USA
TRUONG MY VAN Thailand JACOB D NGUYEN USA
LAM THANH DUOC Thailand JASON T NGUYEN USA
LAM BAO TRAN Thailand JASON T NGUYEN USA
CAO CHITON Thailand VVBAS IMEX LLC USA
KHANG SI TRAN USA THI THANH XUYEN NGUYEN Australia
BINH T. BUI USA LINDA LIEN NGUYEN Australia
MICHAEL CASNER #2 USA TATIEN DUNG Thailand
HTV WATER USA TA TIEN DUNG Thailand
VAN BINH NGUYEN Canada NGUYEN THI CHAT Thailand
VAN NGUYEN #C USA TONY ANDY NGUYEN PTY LTD Australia
DO VU PHUOC Thailand LINDA LIEN NGUYEN Australia
VU DUC QUAN Thailand NGUYEN THI CHAT Thailand
PHAM THI THU Thailand THUY LINH THI NGUYEN USA
HOANG NGOC CUONG Thailand Thi thu Thuy Nguyen USA
HOANG THI LE Thailand Thi thu Thuy Nguyen USA
SON CUONG Thailand Thi thu Thuy Nguyen USA

UT NGO Canada Thi thu Thuy Nguyen USA
JOSEPH TU USA Phoebe Nails Salon LLC . USA
JONATHAN TU USA Phoebe Nails Salon LLC . USA
Martin Quang Nguyen USA Thuan Van Huynh USA
Joseph Nguyen USA Thuan Van Huynh USA
SFREE 2 BE FAMILY LLC #B USA TU ZHI QUN Hong Kong
PTTN WATER LLC USA DYANNE DOCTOR Canada
THI NGA NGUYEN Canada 1207222 B.C. LTD. Canada
MKCJ ENTERPRISE CORP. #3 Canada 1227047 BC LTD. Canada
RJL MARKETING INC. #4 Canada 1 EiE Japan
GOODMERC DIGITAL INC Canada VVBAS IMEX LLC USA
NATALIE VILLANUEVA #1 Philippines JOHN WATER LLC USA
KELLY J MOLLER Australia Thi thu Thuy Nguyen USA
SINEAD NICOLE CLAUSS Australia VAN NGUYEN USA

THI LE HONG TRAN Australia NOVELYN BAYAN USA
CARMEN M SMITH #2 Australia SANG PHAN USA

THI THANH XUYEN NGUYEN Australia BELLA & BEN LLC USA

CV. AFINA #3 Indonesia ANH HOANG NGUYEN USA

CV. AFINA #5 Indonesia ANH HOANG NGUYEN USA

NGO THI BAU Thailand ALAM'S MARKETING LTD. Canada
NGIM SAVEOUN Thailand EPIFANIO DELOS SANTOS Canada
GONDALIYA YOGESHBHAI PUNABHAI India #TRAN HA GIANG/LK MARKETING Europe
GADE VENKATESWARLU India UJMB KANGEN PTY LTD Australia
KUNCHALA VENKATA SRIHARIRAO India THI CHI MAI NGUYEN Australia
CAITLIN VILLANUEVA Europe DIPESH PARSHOTAMBHAI GEDIA India
ALKALINE SECRETS LLC USA KAPIL ANUBHAI GHINAIYA India
WAKE WATER CO LLC #2 USA DEEPAK JAYANTILAL DHABALIA India
AUBREY LYNN GELTZ USA

WAKE WATER CO LLC. USA RAVAL KAILASH JAYESH KUMAR India
ALAM'S MARKETING LTD. Canada ALKALINE SECRETS LLC USA
1227047 BC LTD. Canada PTTN WATER LLC USA
MARY ANN CACANANDO Canada MKCJ ENTERPRISE CORP. Canada
LIMITLESSLIVING FOUNDATION Australia __LONILELLC USA
LQP KANGEN SYDNEY Australia NHU DOAN-SANG PHAN CORPORATION USA
THI HOA BINH VO #2 Australia ANH HOANG NGUYEN USA
CV AFINA Indonesia

PTTN WATER LLC USA THIHOA BINH VO Australia
DELICIOUS WATER LTD. Canada CV TAUFIQ HIDAYAT AMAZING TEAM Indonesia
MILDRED DELOS SANTOS. Canada 7 DAY WEEKEND INC USA
PHUONG QUY NGUYEN LE Australia MKCJ ENTERPRISE CORP. Canada

6A42-4

TRANG THI THANH MAI Canada PTTN WATER LLC USA

6A42-5

MICHAEL DREHER Canada 1 9
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