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“The beauty of being an Independent
Distributor is that you don’t have to sell
anything. Just drink Kangen Water® and
share it with people. Keep sharing the water
with them until they see the benefits!”

Hironari Ohshiro
Enagic Founder and CEO
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Message from Mr. Ohshiro

CIS: A University for People Who Want to Help Others

When we founded Enagic and created Kangen Water®, we had much more than profit in mind. I wanted
to create a product and opportunity to help people achieve True Health consisting of financial health,
physical health, and mental health. We chose the Direct Selling model where thousands of Enagic
Independent Distributors can strive for True Health while earning more than 70% of the commission
for Enagic product sales.

After 51 years of changing people’s lives with Enagic, it's time to expand our community building
efforts. Why do we invest in kindergartens, schools, athletic teams, and universities? Because we
want to build a society based on giving back. Without giving back, society declines. If we support our
children and young people now, I believe they will help the community in the future.

This is why we are honored to support the Chiba Institute of Science (CIS) in Choshi City, Chiba
Prefecture, which is 1,500 miles from Enagic HQ in Okinawa. At the beautiful CIS campus, you can feel
the wind, see the blue ocean spreading out before you, and experience a vast natural setting brimming

with wildlife.

We offer students practical fields of learning in ways that cannot be achieved through “study” alone.

We attract students who aspire to “help people,” and foster the ability to contribute to society while
4

studying.

CIS programs include:
Pharmacy science
Aviation
Risk/crisis management
Nursing
EMT training
Veterinary medicine

Studying at CIS means more than just acquiring knowledge.

Holding the simple aspiration to “help people” leads to the

ability to understand and contribute to society and fosters the ability

to face up to new challenges. You see the spirit of Yuimaaru, which is the
Okinawan word for “mutual support and cooperation,” in the eyes of the
students at CIS.

Thank you to the Enagic family for supporting the community building
happening at CIS and other Enagic educational programs around
the world!

Hironari Obshiro
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6A6-6
Anupa & Neha Malik

Change Your Life Story

Neha and sister Anupa Malik suffered an unimaginable loss in 2021 when
their father Updesh passed away suddenly due to COVID-19. Updesh was a
top leader in India and beyond. His daughters chose to honor his legacy by
working as Independent Distributors through UP Enterprises.

“We did not want to let go of our father’s hard work and wanted to take his
work to the next level,” Neha says.

“We had no upline,” Neha says. “We learned the hard way and have proudly
swam our way up.” Thankfully, neither sister was new to the business world
and were confident in their abilities. Both women previously earned MBA
degrees in Marketing and Finance. Neha had an 11 year stint in the job
industry while Anupa was involved with the oil industry.
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Together, they've figured out how to
divide duties and thrive as Independent
Distributors. Neha focuses more on
motivational training and marketing
strategies. Anupa oversees the business.

“Our presentation skills came in handy,”
Neha says. “Our past work experience also
made it easier for us to understand and
network with different kinds of individuals
since we led teams prior to this.”

“To our surprise our first presentation was
our first sale,” Neha says. “It was a friend
who had been purchasing the Alkaline
bottled water on a daily basis. In our
discussion we explained the disadvantages
of packaged water and the kind of money
one would be saving if you install a
permanent solution for Alkaline water.” He
remains a happy Kangen Water® user.

Curiosity has been key to their growth. “We believe no learning goes to waste,” Neha says. “We
can always add value by learning at every stage in life and being open to constant learning.”

To stay motivated and inspire team members, Neha and Anupa have created a clear vision:

“Work with transparency and honesty”

“Conduct and show our business with utmost respect and value”
“Instill the same principles in our team members”

“Constant training”

“We customize our training sessions and focus a lot on our 1A-5A as they will be our future
leaders who shape the goodwill of Enagic in the market,” Neha says. “We will also be focusing
on sales which eventually will lead us to our goal which is to achieve great heights and also -8.”
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“Our main goal is to set the

right perspective in the minds of
Independent Distributors as they are
responsible for carrying our company’s
name in the Industry,” Neha says. “We
want Enagic to be recognized as one of
the most reputed and stable brands to
be associated with.”

“We hope and intend to grow along with Enagic year on year focusing on the
betterment of society and our distributors in terms of True Health,” the sisters
say. “Offer opportunity, create a positive mindset, motivated environment, and
peace of mind.”

Independent Distribution is new to Neha and Anupa, but becoming top leaders
themselves has reinforced their decision. Neha says, “We realized there can be no
better career choice than being part Enagic whose foundation is so strong and
values and purpose so clear.”
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Enagic Founder and CEO Hironari Ohshiro is
making a significant investment in the Chiba
Institute of Science in Choshi City, located
east of Tokyo in Japan’s Chiba Prefecture.
The Ohshiro Educational Institution will
begin operating CIS in April 2026. Chiba
Institute of Science currently teaches
subjects like pharmacy, nursing, and risk &
crisis management.

Mr. Ohshiro, Chairman of Ohshiro
Educational Institution, continues his
commitment to uplift people from his
home country. This investment builds on
the many accomplishments he’s made
with Enagic in Okinawa, starting in his

home town. E8PA (Enagic 8 Prosperity
Association) headquarters is in Sedake,
where Mr. Ohshiro and his wife Yaeko grew
up. Okinawa Kangen Foods, Kangen Farm,
Enagic Prawn Farm, and Enagic Sedake
Country Club are some other ways the
Ohshiros and Enagic have contributed to
their community. Mr. Ohshiro makes it clear:
“Businesses that are built through Kangen
Water® are bringing vitality to this town.”

“I want to create a society based on giving
back,” Mr. Ohshiro says. “Right now,
Japan’s society channels everything back to
Tokyo, but [ want to give back to the local
community.”
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This investment is part of his efforts to
counter population loss in more rural
Japanese areas like Sedake/Nago City.
“Society is in a state of decline,” Mr.
Ohshiro says. “This is especially meaningful
because it’s where my alma mater is
located. It’s a small village, but there’s
something we can do for the community. I
want to develop and revitalize it no matter
what.”

Schools like Chiba Institute of Science,
Enagic Sports High School, and Yomitan
Kobato Kindergarten are building blocks

in Mr. Ohshiro’s big plan for Okinawa. “If
we support them now, when those children
grow up, [ believe they will help the
community in the future,” he says.

True Health, which has 3 tenets, is also
vital to Mr. Ohshiro’s vision for Enagic and
the world.

1) Physical health

2) Financial health - by giving back to the
distributors who represent and share our
products

3) Peace of mind - through the growth of
oneself and the community

Chiba Institute of Science, whose motto

is “a university for those who want to
help others,” has a direct connection to
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“I want to nurture people
who can help the world,”
Mr. Ohshiro says. “I want
to raise people who move
forward proactively.”

True Health. The school also ties into

Mr. Ohshiro’s belief in Yuimaaru, an old
Okinawa word that describes the spirit of
“mutual support and cooperation.”

CIS President Kazuo Fujimoto says, “Even
if they’re not sure whether they can do it,
for people who simply want to help others,
that person is more than welcome. Even
those who don’t yet have a goal or doubt
their own ability, to come and discover
their strengths and aptitudes.”

“I want to nurture people who can help the
world,” Mr. Ohshiro says. “I want to raise
people who move forward proactively. I
want to nurture people who are unafraid of
failure and willing to take on challenges...
want to create a school where students can
dream big... We’re definitely determined to
make it happen.”

To learn more about Chiba Institute of
Science, visit www.cis.ac.jp



Germany
Distributor Profile

André Rodehutskors
6A2

Tourism convinced 6A2-2 André Rodehutskors
to learn more about Kangen Water®. In
/ September 2016, 6A5-3 Susanne Dulle told
André about a Kangen Water® presentation
in Aachen, a medieval city on the Belgium/
Netherlands border that’s best known for hot
springs, a historic cathedral, and carnivals. “Thad no
real interest in the presentation, but I was curious to
see Aachen,” André says. “After the presentation, [ was
truly impressed.” He bought a K8 and began his Enagic
journey.

Just three months later, André hosted his first Kangen Water® demo with support from
Susanne, Germany’s Happywater Team founder. “I had invited more than 70 people
from my personal network, but only four showed up.” Thankfully that group included
6A Maike Stiiwe, who wasn’t invited, but came with a friend. Maike not only bought a
Kangen Water® ionizer, but became André’s life partner. He says, “For us, the phrase
‘Change your water, change your life” holds a very special meaning!”

André previously worked in bank management. He earned a six-figure salary, but
labored for 60-70 hours per week. “Every evening I came home exhausted and asked
myself what meaningful thing [ had done that day,” he says. This seemingly endless
cycle led to self-reflection: “Should I really stay in this job until retirement just for the
sake of security? NO! At the age of 52, I made the decision to quit my job in order to
dedicate more time to the Kangen Water® business and building a team.”
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André has cultivated a “successful and
motivated team with great commitment
and strategic foresight.” He says, “From
the beginning, my goal was to create

an environment where people not only
work together but also inspire, support,
and trust one another.” His network

now extends to Spain, Switzerland and
Egypt. He and Maike often travel to these
destinations (and more) to lead demos and
grow business.

“Real and lasting success cannot be
achieved alone,” André says. “It’s the result
of a strong team, where everyone brings
their individual strengths. Especially in
challenging times, it becomes clear how
essential cohesion, open communication,
and mutual support are.”

“Leadership means not only taking responsibility
but also creating spaces for growth - both
professionally and personally,” André says. “Only
when we pursue a common goal and work together [ %
can we achieve great things. This understanding of
teamwork guides me every day.”

André has been a top Independent Distributor for
nine years, but remains motivated. “I am 60 years _
old this year and still full of energy and ideas Iwant |+ = &

to bring to lifel,” he says. “I cannot imagine a life
without Kangen Water® and the Enagic family!”
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Madrid Independeht Distributors Event
Promotes Inspiration and Growth

On May 9 & 10, Madrid hosted an exceptional

event that united over 300 Independent
Distributors. Participants shared knowledge,
experiences, and the business philosophy
that defines Enagic, all rooted in innovation,
commitment, and global well-being.

6A6-4 Kazuo Sakita, Jr. and his team
organized the event, welcoming distributors
from across Spain and countries like Mexico
and Bulgaria who shared global perspectives.

Distributors had many chances to deepen
their knowledge, define new strategies, and
better understand the core principles that
guide Enagic. Inspiring presentations focused
on leadership, personal development, and the
opportunities for Enagic business in today’s
and tomorrow’s markets, especially in light of
increasing global challenges.

For example, Mathew Daswani is a

young talent who, at just 19 years old, is
revolutionizing how his generation views

the Enagic opportunity. Mathew represents
millennials, younger entrepreneurs who
understand the value of innovation and
strategic work. He has shown that age is not
a limiting factor when it comes to building a
solid and promising future. He made a strong
impression at this Madrid event.

6A2-3 and higher-ranked distributors also
shared their success stories and gave valuable
advice on trying to achieve True Health.

The positive energy and enthusiasm of the
participants were essential in creating a
collaborative, supportive atmosphere.

This event left a lasting impression on each
participant, fueled by collective inspiration,
business success, and strong belief in the
power of Enagic opportunities, exemplified by
our Founder and CEO, Hironari Ohshiro, over
the company’s first 51 years.




2025 Enagic Malaysia
Branch Highlights

Enagic Malaysia has a robust Independent Distributor community. The Enagic (Malaysia) Sdn
Bhd branch office and country has been bustling with notable activities in 2025.

February 2025: Lunar New Year Lion Dance Performance

Enagic Malaysia welcomed the Lunar New Year with a colorful and lively lion dance
performance at the branch office. Festive energy filled the air, and it was heartwarming
to see Independent Distributors and Enagic
staff members come together to celebrate. In
Malaysia, these celebrations are about more
than just tradition. They're a chance to share
stories, build new connections, and remind
everyone of the multicultural strength that
makes Enagic Malaysia so special.

Shermin Lam, Enagic Malaysia Branch Manager:
“The lion dance was a wonderful way to
celebrate unity and prosperity together with our
distributors. It reminded us that our diversity is
our strength.”

April 2025: Hari Raya Open Day

Enagic Malaysia hosted a Hari Raya Open Day
celebration with Independent Distributors

to commemorate the end of Ramadan. The
Hari Raya spirit is about coming together,
regardless of our backgrounds. This celebration
reflected that perfectly. Distributors from
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diverse cultures gathered to share, connect, and
feel part of something bigger than themselves.
One highlight was a pre-recognition ceremony

for distributors who achieved new 6A and above
ranks. New Branch Director, Robert Shirota, led
the event with heartfelt words that resonated. He
emphasized that these rank-ups happen due to
distributors’ collective efforts. In his words, “Every
effort counts.”

Robert Shirota, Enagic Malaysia Branch Director:
“Every rank-up is significant, but what truly
matters is the effort of everyone involved. It’s the
dedication and hard work of every distributor, at
every rank, that makes our success possible.”

May 2025: Kangen Ukon & Honey Soap Launch

One of the proudest updates this year was the long-awaited launch of the Kangen Ukon &
Honey Soap in Malaysia. Though this is not a brand-new product globally, having it officially
become available in Malaysia means a lot to local distributors. The dedication and hard work
from two leaders, 6A2-4 Alfred Chan and 6A2 Yivonn Mah, helped make this launch possible.

Alfred has championed the Ukon DD business program, sharing how powerful it is for both
expanding business opportunities and bringing more people into the Enagic family.

Yivonn conducted an Anespa DX demonstration at the launch, connecting the spa-like
experience to nourishing, luxurious Kangen Ukon & Honey Soap. We're truly grateful to
both of them for their ongoing support and for sharing their knowledge and techniques with
everyone in the Enagic family.

6A2-4 Alfred Chan: “The Ukon DD business program is powerful. It’s a great tool for both
doing business and bringing more people into the Enagic family.”

o .

&7 -'_: g
G]ﬂﬂﬁénds 2025.09
i J 1 I ,\u: 7




—

Okinawa Kangen Foods Presents: The World of Vegetable Ukon

Spring Ukon’s Bioactive
Compounds Have
Traditionally Been Used For
a Wide Variety of Purposes

The ukon genus has more than 130 species
worldwide, most of which are wild.

Spring ukon, a wild species native to India, is also
cultivated on a limited scale in Indonesia, Nepal,
Bhutan, Myanmar, Sri Lanka, China, Okinawa,
Thailand, Cambodia, and Vietnam. In Okinawa,
its flower-bearing inflorescences appear from
March to October.

Historically, spring ukon has mainly been used
in cosmetics and folk remedies. It has also been
incorporated into cooking, where its bitterness
is especially valued in appetizers and as a
seasoning. Furthermore, spring ukon has long
been an important part of traditional medicine
across many Asian countries.

Scientists have identified more than 46 types of

compounds from spring turmeric.

Among them are aelgidiol, curcumenone,

curcumenol, curzeone, curdione, furanodienone,

germacrone, zedelon, zedoarondiol, curcumin,

stigmasterol, B-sitosterol, and vanillin. These

bioactive compounds exhibit a wide range of

biological properties.

The essential oil extracted from the rhizome

of spring ukon consists mainly of highly

volatile terpenes. According to research, the

_T components of these essential

] oils vary depending on the

place of origin of spring ukon,

suggesting the possibility

rthat different strains of this

species exist. Further scientific

research is expected in the
future to clarify the diversity
of lineages, the specific

Global E-Friends 2025.09

compounds produced, and their pharmacological
activities.

Message from Ukon Factory
Okinawa Kangen Foods is preparing “Ucchin
zome” (ukon dye).

Ukon dyeing is one of the traditional natural
dyeing techniques that has long been cherished
in Japan and India, and it has also been regarded
as a symbol of good fortune and protection
against evil. In particular,
the bright yellow of ukon [
symbolizes the power of %
the sun and is believed to |
attract positive energy. In |
India, fabrics dyed with
ukon are sometimes used /
in weddings and religious |
ceremonies, as they are
thought to have the effect
of warding off evil spirits.

In Japan as well, ukon-dyed fabrics have
sometimes been used as a charm for warding off
misfortune, and in Okinawa in particular, they
are cherished under the name ‘Ucchin zome.” The
antibacterial and preservative properties of ukon
were believed not only to help keep clothing
clean but also to provide protective power for the
wearer. Furthermore, there is a traditional belief
that wearing ukon-dyed fabrics can enhance
health and bring good fortune in wealth.

As a way to use ukon-dyed items as lucky charms,
you can, for example, place a piece of ukon-

dyed cloth inside your wallet or bag, or carry a
ukon-dyed handkerchief with you. By doing so,
you may be able to take in positive energy and
enhance your fortune. Okinawa Kangen Foods

is currently conducting research and making
preparations for ukon dyeing so that everyone
can have the opportunity to experience it.



Embracing Compliance: Safeguarding
Our Shared Success at Enagic

In the dynamic world of direct selling,
compliance isn’t just a rulebook—it’s the
foundation of trust, growth, and enduring
success. At Enagic, our Policies and Procedures
serve as a compass, guiding Independent
Distributors toward ethical practices that
protect both the company and your vibrant
business opportunity. Adhering to these
guidelines ensures we all thrive in a landscape
of integrity, free from legal pitfalls and
reputational risks.

For the company, compliance is our shield.
Enagic USA, Inc., operates as a direct selling
powerhouse, marketing innovative health
products like our signature Kangen Water®
systems through a network of dedicated
distributors. By upholding standards in areas
such as transaction integrity (Section 3),
advertising accuracy (Section 7), and downline
confidentiality (Section 27), we maintain our
legal standing and avoid disputes that could
disrupt operations. Imagine the fallout from
unauthorized sales on prohibited sites (Section
10) or misleading income claims (Section
46)—these could invite regulatory scrutiny,
erode consumer confidence, and jeopardize the
very platform that enables our global reach.
Compliance fosters sustainability, allowing
Enagic to innovate and expand without the
shadow of litigation. It’s how we honor our
commitment to fair play, ensuring the business
model remains robust for generations.

For you, our Independent Distributors,
compliance unlocks the door to a trustworthy,
expansive opportunity. When we follow
protocols like sponsor support (Section

5), no-spam policies (Section 11), and

prohibitions on raiding
downlines (Section
23), we cultivate

an environment of
mutual respect and
collaboration. This
means your efforts
yield genuine growth,
not setbacks from unethical competition. A
compliant network attracts quality recruits
and boosts commission payouts through
transparent practices (Section 38). In essence,
it empowers you to focus on what you do best:
sharing life-changing products while scaling
your business ethically.

At the heart of this is Founder Mr. Ohshiro’s
profound vision—the Threefold Compassionate
Truths. Compliance aligns seamlessly with
vibrant physical health, as our products deliver
pure, ionized water that nourishes the body
without compromise. True Health supports
your financial goals by protecting your earnings
and incentives, promoting prosperity for your
distributorship. And it nurtures an empathetic
mental outlook, reminding us that true success
blooms from compassion, not cut corners—
much like the lotus rising from ashes in our
shared ethos.

Let’s commit to compliance together. It’s not
a burden; it’s our pathway to a brighter, more
empowered future. Review the full Policies
and Official Earnings Disclosure Statement
at enagic.com, and join us in building a
legacy of trust. Your adherence today ensures
tomorrow’s triumphs for all.
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Enagic Business
Tour in Canada
Hosted by Kaz
Yokoya!

1 p.m.-3 p.m., Friday, September 5
Emmott Centre - Vancouver, BC
150 Attendees

1 p.m.-3 p.m., Sunday, September 7
Hyatt Regency, - Calgary, AB
200 Attendees

7 p.m.-9 p.m., Tuesday, September 9
Homewood Suites, Winnipeg, MB
140 Attendees

6 p.m.-8 p.m., Thursday, September 11
Enagic Toronto Branch Office
150 Attendees

10 a.m.-12 p.m., Saturday, September 13
Holiday Inn & Suites Centre-ville Ouest - Montreal, QC
260 Attendees
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International trainer Kaz Yokoya completed
a very successful tour in the 5 major cities
in Canada. Vancouver, Calgary, Winnipeg,
Toronto, Montreal. It was Kaz’s first visit

to Calgary and Winnipeg. Attendees were
excited and motivated to experience Kaz’s
seminar, which included an overview of the
company history, detailed product benefits,
and business strategies to thrive in Enagic.

Many people brought new prospects
and fresh distributors, which Kaz’s open
seminar is known as best for that audience.

Kaz expects to return in Canada, April
2026. With the potential and energy he felt
throughout this tour, he believes that the
Canadian market can further prosper not
just locally, but throughout North America
and Global. Tour was coordinated and
assisted by Enagic Canada corporate team,
May Fu (General Manager)
and Sean Fukushi (Sales
Director). Enagic Canada
team is looking forward

to building momentum in
these markets, and provide
the support and service and
much as possible.
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August 2025 New 6A and Above Title Achievers
| 6A

THE AFXM FOUNDATION 3 Australia ARTI SAGARBHAI BHIMANI India
NATIVE WATER. Australia JIGNESHBHAI MAGANLAL BHORANIA India
SUNITA PRASAI Canada ANJU UTTAM MAKHIJA India
KOUASSI N'GORAN YVONNE Canada RAMA KISHOR KAMBLE India
AMANBIR KAUR Canada MAMTA . India
MARGARITA POPOVICI Canada SUBHASH CHANDER India
IFESINACHI SONIA IBEH 2 Canada NITA VASANT MAV India
PRECIOUS CHINWENDU ESONU Canada PRAGATI DHARMESH DAIYA India
ANNE TURNBULL Canada SULOCHANA CHOUBISA India
ALEXANDRA HARRISON Canada KIRANBEN RAMBHAI RAM India
LEONARD W. FRIESEN Canada PATEL DINESHCHANDRA KANTILAL India
0912479 B.C.LTD.. 4 Canada KHODABHAI NARANBHAI PATEL India
1337564 B.C. LTD. Canada RADIYAH RAMADHANI 2 Indonesia
ELIZABETH B CARREON Canada HIDEHIDE IKEMIYAGI Japan
BOLTEM CONSULTING INC. Canada TC Co., Ltd. - Representative Director: Vu Thanh Cong Japan
1534970 BC LTD. Canada CHILLER LLC - Representative Partner: Nguyen Thi Trinh Japan
DDBRENDA TEMPLEMAN Canada NAMIKO NAKAYAMA Japan
JENNIFER PEARL JOHNSTON Canada LEONG SOON TUCK Malaysia
DHALIWAL WATER SOLUTIONS LTD. Canada YEOW JOE EE Malaysia
DALYCE M. INGOLD Canada THONG KOK LUONG Malaysia
VANCITY ENTREPRENEUR LTD Canada KHOR WEE SIN Malaysia
YACOBA E QUAYE Canada KHOR LEE CHEAN Malaysia
MILA WURBAN Canada LIM HUI YEE Malaysia
CORAL ANNE WINFREY Canada NG ZHE YU Malaysia
ROBYN JANINE PERRIER Canada KEVIN NG Malaysia
MAKE MOVES ACADEMY INC. Canada KANGEN RICH GLOBAL SDN BHD Malaysia
STACEY CHRISTINE BRODERICK Canada YEAP SIEW KHIM @ YAK SIO KIM Malaysia
JAMES CHRISTOPHER EBANKS Canada Yeap Siew Khim Malaysia
PRUDENCIA NDEBUH 2 Europe DDCHONG JIUNN SHYAN Malaysia
FARZANA ISLAM Europe LIM CHOK YOU Malaysia
BETTY TROUGHTON LTD Europe BERNARDITA YAP LOJO DENTAL CLINIC 2. Philippines
NADIA AHMED SHAHEEN Europe JOESIL OFINA LLERA Philippines
TAIGA FREIMANE-VALGE 3 Europe ANDREE FRANSESCOE ELENTO OCAMPO Philippines
TONJE CECILIE STORDALEN-SONDENA Europe EKATERINA KOROLEVA Russia
TONJE CECILIE STORDALEN-SONDENA Europe DOEUK CHANPHO 3 Thailand
IRENE KRISTIANSEN / JAKT JENTER IRENE.K. KRISTIANSEN Europe CTY CP TM DV KT NGUON SONG / NGO THIQUY  Thailand
BRITTA SCHUMANN GANZSCHOENGESUND Europe CTY CP TM DV KT NGUON SONG / NGO THI QUY Thailand
JOY EVENTS 1983 EOOD Europe CTY CP TM DV KT NGUON SONG / NGO THI QUY Thailand
FERDAUS UMMA ZANNATUL 3 Europe NGO THI NGOC DIEP 2 Thailand
DANIELE GIGLI Europe NGO THI NGOC DIEP 3 Thailand
BUSINESS TRUE HEALTH SRL Europe NGO THI NGOC DIEP Thailand
TANYA MATEVA ISKREVA Europe TRUONG THUY LINH Thailand
VANESSA ANDREA TENCAIOLI Europe LE BINH AN Thailand
MARIA SARA ALAMO HERNANDEZ Europe ARIN N BREK USA
SARA CANDELARIO PENA Europe KENDRA ADAMS USA
HUANG ZHUO PENG Hong Kong MARIKKA LYNN BENTON USA

LI YONG JIAN Hong Kong KATHLEEN DROBA USA
ZHANG HAI HONG Hong Kong PATRICK'S PORTAL LLC USA
FAN QIU MIN Hong Kong GUIIA M BROOKS . USA
WAN LIANG HUI Hong Kong VALLIS KOLBECK USA
YANG YA QIN Hong Kong LAARNE PANGASIAN BUOT USA
PUJA GHAJU Hong Kong UGONNE EMILIA EZUMA-NGWU USA
NEETU SINGHAL India AMANDA U LASUZZO USA
PANKAJ KOHLI India CRAIG E CHILDS USA
ANJALI KUMARI GUPTA India EMERITA HUSAIN USA
MAYA DEVI India ENAGIC USA . USA
GAYATRI DEVI India RACHEL TAYAG BIBIT 2 USA
NITEI . India JENNIFER S SEGISMUNDO USA
RAJESH SOLANKI India LYNIE Y MEDRANO USA
MANISH India QUYNH T DO USA
RANJITA PRADHAN India ZAINAB KHAN USA
PATEL BHAGYESHKUMAR JITENDRABHAI India SALLY NASHAAT TADROS USA
HIRALBEN NIKUNJKUMAR PATEL India JOEY & BRITTY VENTURES LLC USA
JITENDRAKUMAR RAJUBHAI MODI India ERIN DOLORES SALIBA USA
MANJULABEN HIRADAS NAINUJI India KOVARIK DIGITAL LLC USA
MADHUBEN J PADMANI India EMBRACING LIFE THROUGH HORSES LLC . USA
ANILBHAI KESHURBHAI BELA India KOVARIK DIGITAL LLC USA

18 | Global E-Friends 2025.09



Congratulations to each of you for your outstanding achievement!

MICAH ZIESSLER USA Thuong Huynh LLC USA
TIMOTHY S FLORES 2 USA MD JAHID HASAN USA
SAGE BRUSH LLC. 2 USA Mst Fahima Aney USA
SAGE BRUSH LLC . 3 USA Grace Amponsah Mensah 7 USA
SAGE BRUSH LLC . 4 USA OLUOMACHI SANDRA EMEODI USA
SAGE BRUSH LLC. USA GUILIN INC USA
POND WATER LLC. USA LAN LAN GUO USA
POND WATER LLC. 2 USA JOSEPH M. PAGE USA
POND WATERLLC. 3 USA SHIANNE ERICKSON D USA
POND WATERLLC. 4 USA BLESSED BY BLAZE LLC USA
LANNY THAN USA 15 HANDS LLC . USA
FATOUMATA B BAH USA JESSICA DUEL USA
Anita Pariyar USA TIFANIE MAUPIN USA
PRINCE MICHAEL BURNETT USA M'LISA LIN PETROSKY USA
RUBINA SHAIKHLAL SHAIKH USA LYNDSAY LEE ANDERSON USA
Reema Fayaz USA NESS VENTURES LLC USA

THIRSTY FOR ABUNDANCE LLC USA

THE AFXM FOUNDATION Australia BHAVESH MAFATLAL MODI India
SAMANTHA ARANTHA ROWE . 2 Canada SIDHARTH DHANDHAL India
ALADIN AND SARIA MARKETING INC. Canada NAOKO HIRAKAWA Japan
TRF MARKETING INC. Canada DDKOH BEE SOOK Malaysia
MIN JUN SONG.. 3 Canada WONG SIEW MUN Malaysia
8958386 CANADA INCORPORATED Canada BERNARDITA YAP LOJO DENTAL CLINIC Philippines
SHUTHERDOWN INC. Canada DOEUK CHANPHO 1 Thailand
LINA ABOU IBRAHIM .COACHING INC. Canada PHAM THUY VAN Thailand
BOLTEM CONSULTING INC. Canada NGUYEN THI THUY Thailand
1337564 B.C. LTD. Canada BOUJEE WATER LLC USA
ELECTRIC WATER LTD. Canada BOUJEE WATERLLC.8 USA
LAISA PEARL VIALA Canada KIRA | RODRIGUEZ USA
TAIGA FREIMANE-VALGE Europe ENAGIC USA . USA
MASUMA AKTER Europe ERIN SALIBA USA
MARIA SARA ALAMO HERNANDEZ Europe ANEW WATERLLC . E USA
BHANDARI ABINA Hong Kong ROCKETT WATER LLC A USA
KALPESHBHAI JENTIBHAI PADMANI India JANELLE FABRO CASTRO B USA
SHARDABEN SHYAMDEV YADAV India Anita Pariyar USA
DHARMESH CHANDULAL BHALODIA India DANIEL EDLAND . 3 USA
WAN Q CHEN 2 USA
ANNULUK FOUNDATION 2 Australia INDMAK CORPORATION India
DDLINA A. IBRAHIM .COACHING INC. 3 Canada SATORU HORIKAWA Japan
FINGERTIP LIFESTYLE INC. 2 Canada SUPER GLOBAL EMPIRE SDN BHD 2 Malaysia
DDKATHERINE MARGARET NAULT Canada NGUYEN THI HAI LINH Thailand
ELECTRIC WATER LTD. 2 Canada BOUJEE WATERLLC 2 USA
KIERON LAWRENCE Europe SAMANA BHANDARI USA
MARIA MAGDALENA BELTRA RICO Europe SALT SAND AND SMOOTHIES LLC USA
VARSHABEN MITESHBHAI BALDHA India COME OUT BETTER USA
6A2-3
ANNULUK FOUNDATION Canada KATSUE HIGA Japan
FINGERTIP LIFESTYLE INC. Canada NGUYEN THI HAI LINH Thailand
AMALUR MADRE TIERRA TIERRA COOP. Europe BOUJEE WATER LLC USA
INDMAK CORPORATION India SALT SAND AND SMOOTHIES LLC USA
HIMALEE GURUNG 1 USA

6A2-4

ISHA ENTERPRISE . India SALT SAND AND SMOOTHIES LLC USA
LIMITLESS LIFESTYLE LLC USA

ISHA ENTERPRISE . India

6A2-6

LAXMINARAYAN GLOBAL . India
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